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Foreword
When we created our foundation twenty years ago, we had no idea what a life-enriching
journey it would become. We could hardly anticipate the tremendous partnerships and deep
relationships that we would build along the way. We only knew that we wanted to leverage
the World Economic Forum’s global platform to showcase and support under-appreciated
actors in the fight against poverty and environmental degradation: social entrepreneurs.
Today the term ‘social entrepreneurship’ and the movement’s core concept of creating
market-based solutions to social and environmental problems are not only mainstream, but
are increasingly sought after by the public and private sectors. Back in the early 2000s,
however, that was not the case. Scouring the globe for the most mature, promising
models ready for the ‘prime time’ of Davos and other World Economic Forum summits was
challenging work for our small team headquartered in Europe. And we certainly couldn’t
presume to understand the social entrepreneurship landscape in such a dynamic and diverse
country as India like our local partners could.
From the beginning, we knew we wanted to work through a partnership model so that each
constituent could bring their respective strengths to the table and create something that was
more than the sum of its parts. How gratifying, then, to look back on our ten-year partnership
with the Jubilant Bhartia Foundation and realise that we accomplished exactly that together.
Shyam and Hari Bhartia deserve tremendous recognition for their visionary leadership and
longstanding commitment to support the most prestigious social entrepreneurship award in
India. Their team of outstanding professionals at the Jubilant Bhartia Foundation also deserves
recognition for its collaborative approach and diligent attention to every detail.
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But as any previous winner will tell you, the Indian Social Entrepreneur of the Year Award is much
more than an award. It is an introduction to a global community of friends and kindred spirits:
fellow entrepreneurs who coach and mentor you and nourish your spirit in hard times. It is access
to the corridors of power, so you can engage with public figures and Fortune 500 chief executives
as a peer and directly influence decision making. It is an imprimatur of quality that draws funding
and further partnerships, enabling award winners to extend their reach and impact.

But as any previous winner
will tell you, the Indian
Social Entrepreneur of the
Ye a r A w a r d i s m u c h m o r e
than an award. It is an
introduction to a global
community of friends and

Likewise, Shyam and Hari Bhartia are so much more than simple partners. Over the past decade
of this journey, they have become our dear friends. As we celebrate ten years of friendship and
partnership, together we look to the next decade of teamwork in the service of India’s leading
social entrepreneurs!

k i n d re d s p i r i t s : fe l l o w
entrepreneurs who coach
and mentor you and
nourish your spirit in hard
times. It is access to the

H I L D E S C H WA B

Co-Founder and Chairperson,
Schwab Foundation for Social Entrepreneurship

K L A U S S C H WA B

Co-Founder, Schwab Foundation for
Social Entrepreneurship,
Founder and Executive Chairman,
World Economic Forum

corridors of power, so you
can engage with public
f i g u r e s a n d Fo r t u n e 5 0 0
chief executives as a peer
and directly influence
decision making. It is an
imprimatur of quality that
draws funding and further
partnerships, enabling
award winners to extend
their reach and impact.”
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Foreword
Prof. Klaus and Hilde’s vision was to engage social entrepreneurs in India and provide a global
platform where they could meet, share and learn from each other. Convinced by their vision
and strategic approach, we committed ourselves in 2009 to a long-term partnership with the
Schwab Foundation by starting an annual Social Entrepreneur of the Year (SEOY) India award.
This year marks the 10th year of this strong partnership between the Jubilant Bhartia
Foundation and the Schwab Foundation for Social Entrepreneurship. Looking back, we see
this relationship as a beautiful journey of partnership, pride and fulfilment.
India has long been a learning workshop of social innovation and entrepreneurship. The
‘jugaad’ way of finding solutions to difficult problems, sums up the way some of the Indian
social entrepreneurs work with scarce resources and yet find outstanding solutions to
challenges which even large enterprises fail to address.
It is heart-warming to see social entrepreneurs doing remarkable work at the bottom of
the pyramid with extraordinary challenges ranging from financial to geographical to natural.
They work around lack of funding, policies & regulations and design flaws of the various
schemes. Through disruptive innovation, they are systematically solving complex and deeprooted problems.
In the last decade of this ‘Award’ journey, we have witnessed a diversity in social innovations
coming from remote corners of India. Use of technology has increased multi-fold in recent
years. Social entrepreneurs have been harnessing the vast untapped resources to accelerating
equality and growth for the marginalised. They invest time and resources to understand
various underlying layers to social issues and create highly customised solutions.
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We have seen over 1500 applications, with one third of them coming from women over the
last 10 years. Five out of nine winners so far have been women. Each year, applications get
better in terms of impact, reach and choice of diverse issues. Jubilant Bhartia Foundation has
also collaborated with some of the winners and finalists in its work.
The last ten years have been a remarkable journey of recognising and supporting the social
entrepreneurs in India. Hilde’s passion and dedication towards the cause has been nothing
less than infectious. What we have accomplished so far has been possible only through her
tremendous belief in the potential of social entrepreneurship. Hilde’s never say die spirit has
been an inspiration for all of us. Our heartfelt gratitude to both Klaus and Hilde for making us
their partner in this endeavour.
We would also like to thank Shobhana Bhartia for her help, support and guidance over the last
ten years to this journey.
We look forward to continuing this vibrant partnership for many more decades.

India has long been a learning
workshop of social innovation
and entrepreneurship. The
‘jugaad’ way of finding solutions
to difficult problems, sums
up the way some of the Indian
social entrepreneurs work
with scarce resources and yet
find outstanding solutions to
challenges which even large
e n t e r p r i s e s fa i l t o a d d re s s .
It is heart-warming to see social
entrepreneurs doing remarkable
work at the bottom of the
pyramid with extraordinar y
challenges ranging from
financial to geographical to

S H YA M S B H A R T I A

HARI S BHARTIA

Founder and Chairman,
Jubilant Bhartia Group

Co-Founder and Chairman,
Jubilant Bhartia Group

natural.

They work around

lack of funding, policies &
regulations and design flaws of
the various schemes. Through
disruptive innovation, they are
systematically solving complex
and deep-rooted problems.”
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An enduring partnership
SHOBHANA BHARTIA
Chairperson and Editorial Director
HT Media Ltd

“At the outset I would like to congratulate both Jubilant Bhartia Foundation and Schwab
Foundation for Social Entrepreneurship on completing 10 years of partnership in India.
As someone who has been deeply involved from the beginning, I have seen how the
SEOY India award has evolved in the last one decade. I have personally participated
in the selection process over these years, closely evaluating the work done by the
social entrepreneurs across the country. Over the last few years, we have seen a new
India with Government’s initiatives like Start-up India which have helped build a
strong eco-system for nurturing innovation and entrepreneurship in the country. Social
entrepreneurship today has emerged as a promising solution to complex socio-economic
challenges. Conducive business environment has also encouraged more and more
people to take up entrepreneurial role in the fields of education, health, employment,
environment and access to technology for the underprivileged population. Thanks to
social entrepreneurs, there is massive amount of work happening at the bottom of the
pyramid and the marginalised communities are being brought into the mainstream of
life through sustainable and scalable solutions. In this scenario, the SEOY India award
plays an extremely critical role in giving these social entrepreneurs a global platform
to showcase their work and learn from each other. I wish to see this partnership grow
many-fold in the coming years.”
As someone who has been deeply
involved from the beginning, I have
s e e n h o w t h e S E OY I n d i a a w a r d h a s
evolved in the last one decade.”
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An enduring partnership
JURY SPEAKS

SUNIL KANT MUNJAL
Chairperson
Hero Enterprise

“In a vast and diverse country like India, social
entrepreneurs are increasingly becoming an
integral part of the growth and development
fabric. Government agencies and conventional
entrepreneurs have much to learn from their
ability to innovate, access people, develop
networks and ensure program delivery. It is
important that efforts in these areas are actively
supported and I am delighted that Jubilant
Bhartia Foundation and Schwab Foundation
have taken a lead in this area for so many years.”
Government
agencies and
conventional
entrepreneurs have
much to learn from
their ability to
innovate, access
people, develop
networks and
ensure program
delivery.“
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SUDHA PILLAI
Board Member
Jubilant Life Sciences Ltd
Former Member Secretary, Planning Commission
Government of India

“For the past nine years, I have been a part of this
memorable journey as a jury member and have seen
several outstanding social entrepreneurs and their
innovative ventures. These ventures have showcased
practical and sustainable solutions addressing varied
challenges faced by our country. This award is an
important milestone for these social enterprises and
catalyses their work to expand organically. My heartiest
congratulations to both Jubilant Bhartia Foundation
and Schwab Foundation for Social Entrepreneurship
on completing 10 years of partnership.”

“This award is an important
m i l e s t o n e fo r t h e s e s o c i a l
enterprises and catalyses their
work to expand organically. My
heartiest congratulations to both
J u b i l a n t B h a r t i a Fo u n d a t i o n a n d
S c h w a b Fo u n d a t i o n fo r S o c i a l
Entrepreneurship on completing 10
years of partnership.

HARISH HANDE

ROHINI NILEKANI

Chairman and Co-Founder
SELCO India

Chairperson
Arghyam Foundation

“Congratulations to the Jubilant Bhartia
Foundation and the Schwab Foundation on
reaching the 10th year milestone of recognising
social entrepreneurship in India. Indian social
entrepreneurs play a critical role in pioneering
solutions for some of the world’s most pressing
problems in a sustainable manner that are
not only applicable in India but many of the
poorer parts of the world.
The award given by the “ T h e a w a r d
two foundations has set a g i v e n b y t h e t w o
benchmark and motivated f o u n d a t i o n s h a s
numerous other youngsters s e t a b e n c h m a r k
in the country to be a part of a n d m o t i v a t e d
the social entrepreneurship n u m e r o u s o t h e r
movement. I am sure that, y o u n g s t e r s i n t h e
because of the awards, c o u n t r y t o b e a
the concept of social p a r t o f t h e s o c i a l
entrepreneurship will get e n t r e p r e n e u r s h i p
movement.
institutionalised as a critical
component of our country’s future.”

“It is a pleasure to have had a long association with
the Social Entrepreneur of the Year India award.
This award is meticulously designed and very
professionally conducted. It has a wide reach and is
an important recognition of the public minded leaders
and institutions of India. As a member of the jury, I have
always had occasion to learn a lot from each of the
nominees, many of whom we get to meet personally.
Their passion, commitment and creativity never fails
to inspire and humble me, as they work in very difficult
situations. I use this 10th anniversary to thank
the Schwab Foundation and the
Their passion,
Jubilant Bhartia Foundation for
commitment
repeatedly inviting me to be part
of this prestigious process. I hope a n d c r e a t i v i t y n e v e r
this award will go from strength to f a i l s t o i n s p i r e a n d
strength and become bolder and h u m b l e m e , a s t h e y
work in very difficult
bigger in the coming years.”
situations.”
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Winner

Chief Guest: Shri Kapil Sibal
Minister of Human Resource
Development,
Science and Technology
Government of India

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2010

2010

Winners:
Rajiv Khandelwal and
Krishnavtar Sharma
Aajeevika Bureau
Finalists:
Santosh Kumar Choubey
AISECT
Anant Kumar
LifeSpring Hospitals Pvt. Ltd.
Ashwin Naik
Vaatsalya Healthcare
Solutions Pvt. Ltd.
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Chief Guest: Shri Prithviraj Chavan
Chief Minister
Government of Maharashtra
Guest of Honour: Shri Ashwani Kumar
Minister of State for Planning, Science
& Technology and Earth Sciences
Government of India

Winner

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2011

2011

Winner:
Neelam Chhiber
Industree Crafts
Foundation/Industree Crafts
Pvt. Ltd. (Brand Mother Earth)
Finalists:
Gyanesh Pandey
Husk Power Systems
Matthew Spacie
Magic Bus
Sudesh Menon
Waterlife India Pvt. Ltd.
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Winner

Chief Guest: Smt Sheila Dikshit
Chief Minister
Government of NCT of Delhi

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2012

2012

Winner:
Anshu Gupta
Goonj
Finalists:
Sameer Sawarkar and
Rajeev Kumar
Neurosynaptic
Communications Pvt. Ltd.
Vanita Viswanath
Udyogini
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Winner

2013

Chief Guest: Shri P Chidambaram
Finance Minister
Government of India

Winner:

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2013

Chetna Sinha
Mann Deshi Group of Ventures
Finalists:
Mallika Dutt
Breakthrough
Shelly Batra
Operation ASHA
Mrinalini Kher and
Kishor Kher
Yuva Parivartan
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Winner

Chief Guest: Shri Arun Jaitley
Minister of Finance,
Corporate Affairs and Defence,
Government of India

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2014

2014

Winner:
H Sudarshan
Karuna Trust
Finalists:
Yogendra Bhushan
Bodh Shiksha Samiti
Matthew Spacie
Magic Bus
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Winner

Chief Guest: Shri Piyush Goyal
Minister of State (Independent Charge)
Power, Coal, New & Renewable Energy
Government of India

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2015

2015

Winner:
Poonam Bir Kasturi
Daily Dump
Finalists:
Prema Gopalan
Swayam Shikshan Prayog
Group of Ventures
Ashraf Patel
Pravah and Commutiny
Youth Collective
Suparna Gupta
The Aangan Trust
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Winner

Chief Guest: Shri Nitin Gadkari
Minister of Road Transport,
Highways & Shipping
Government of India

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2016

2016

Winner:
Neichute Doulo
Entrepreneurs Associates
Finalists:
Shanti Raghavan and
Dipesh Sutariya
EnAble India
Vikas Shah
WaterHealth India
Mrinalini Kher
Yuva Parivartan
Hilmi Quraishi and
Subhi Quraishi
ZMQ
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Winner 2017
Chief Guest: Shri Suresh
Prabhakar Prabhu
Minister of Commerce & Industry
Government of India

Winner

2017

Winner:

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2017

Urvashi Sahni
Study Hall Educational Foundation
Finalists:
Safeena Husain
Educate Girls
Madhu Pandit Dasa
The Akshaya Patra Foundation
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Winner

2018

Chief Guest: Dr. Rajiv Kumar
Vice Chairman
NITI Aayog, Government of India

SOCIAL ENTREPRENEUR
OF THE YEAR AWARD
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2018

Winner:
Prema Gopalan
Swayam Shikshan Prayog
Group of Ventures
Finalists:
Smita Ram and
Rama Krishna NK
Rang De
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Chief Guests ( 2010 - 2013)
SHRI KAPIL SIBAL

Minister of Human Resource
Development, Science and Technology,
Government of India

“Social
entrepreneurship
was necessary to take
forward the goal of inclusive
growth. Any society that
does not take care of its
poor will not be able to
preserve its rich.“

“Social entrepreneurship was
n e c e s s a r y t o t a k e fo r w a rd t h e
goal of inclusive growth.

SMT SHEILA DIKSHIT

Chief Minister
Government of NCT of Delhi

“We need more social entrepreneurs to come forward
and help those still in the growing stage and thus help
the community at large. We need to make our schemes
for the poor more effective, so that the funds should be
available to them faster, instead of getting delayed due
to bureaucratic functioning… Social entrepreneurship as
a concept has grown over the years from
“Social entrepreneurship
just small entities. Now we have reached
as a concept has grown
a stage where entrepreneurs who are
over the years from just
doing great work in the society, need to be
small entities. Now we
recognised for their efforts, but there are
have reached a stage where
very few avenues for this.”
entrepreneurs who are doing
great work in the society,
n e e d t o b e re c o g n i s e d fo r
t h e i r e f fo r t s , b u t t h e re a re
v e r y fe w a v e n u e s fo r t h i s .
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SHRI P CHIDAMBARAM
Finance Minister
Government of India

T h e re i s ro o m fo r

S H R I P R I T H V I R A J C H AVA N
Chief Minister
Government of Maharashtra

funding the social
entrepreneurs. Social
entrepreneurship,

“The 2% spending by India’s
corporate sector on Corporate
Social Responsibility (CSR) will have
a multiplier effect in bringing out
greater inclusiveness. With CSR
becoming mandatory, there is room
for funding the social entrepreneurs.
Social entrepreneurship, both for
profit and not for profit, is essential
for the betterment of the society.”

b o t h fo r p ro f i t a n d

“Government or corporate companies cannot
reach out to every area, but a social entrepreneur
can plug this void.”
Government or
corporate companies

n o t fo r p ro f i t , i s
e s s e n t i a l fo r t h e
betterment of the
society.”

cannot reach out
to every area, but a
social entrepreneur
can.”
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Chief Guests ( 2014 - 2018)

SHRI ARUN JAITLEY

Minister of Finance
Corporate Affairs and Defence
Government of India

“At the very outset I would like to compliment the three finalists and
in particular Dr. Sudarshan and the Karuna Trust who is the eventual
winner this year for the exemplary work that they are doing in the
fields and the areas that they have chosen… The whole concept
of charity in India has always been part of our society. Infact it’s
the corporate charity that is a late entry... CSR alone in its very first
year is going to contribute about Rs 14,000 crore into the (social)
sector and that’s reasonably a large amount of money. This is going
to increase year after year as corporate profits increase.”
“The whole concept of charity in India has
a l w a y s b e e n p a r t o f o u r s o c i e t y . I n fa c t i t ’ s
the corporate charity that is a late entry...
CSR alone in its very first year is going
to contribute about Rs 14,000 crore into
the (social) sector and that’s reasonably a
large amount of money.
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S H R I P I Y U S H G O YA L

Minister of State (Independent Charge)
Power, Coal, New & Renewable Energy
Government of India
“I compliment Poonam Bir Kasturi and other finalistsAshraf Patel, Prema Gopalan and Suparna Gupta, for their
outstanding contribution to the society. They deserve the
highest accolades for the work they are doing and are the
true women of substance.
“They deserve the
highest accolades
fo r t h e w o r k t h e y
are doing and are
the true women of
substance.

SHRI NITIN GADKARI
Minister of Road Transport,
Highways and Shipping
Government of India

“Politics is an instrument of social and economic
reforms. There is a need to create awareness on
social consciousness and social responsibility.
I appreciate the work done by the Schwab
Foundation for Social Entrepreneurship and the
Jubilant Bhartia Foundation in recognising and
rewarding the efforts of the social entrepreneurs
over the years. I congratulate the finalists and all
the social entrepreneurs for working towards
a greater cause at the grassroot level.”
There is a need to create
awareness on social
consciousness and social
r e s p o n s i b i l i t y.”

“Social entrepreneurs deal with different aspects
and challenges that exist in the society. They
are bringing technology with their commitment
and passion to transform lives of many people.
I firmly believe that changing lives is far more important
than anything else and hence to have a happier
society we need many more social entrepreneurs like
we have seen today.”

DR. RAJIV KUMAR

Vice Chairman, NITI Aayog,
Government of India
“India is at the forefront of social entrepreneurship and
the Social Entrepreneur of India Award, in my view, is
the platform where real transformation is taking place.
Social entrepreneurs are the people who are doing well
by doing good and are creating long term value with
their work. Social entrepreneurs are devoted to serving
the underserved and I feel privileged to be here at the
award ceremony.”
“Social entrepreneurs are devoted to
s e r v i n g t h e u n d e r s e r v e d a n d I fe e l
privileged to be here at the award
ceremony.

“I firmly believe that changing

SHRI SURESH
PRABHAKAR PRABHU

l i v e s i s fa r m o re i m p o r t a n t t h a n
anything else.

Minister of Commerce & Industry
Government of India
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A timeline of SEOY India award
Winner 2010

Winner 2011

Winner 2012

Winner 2013

Winner 2014

Rajiv Khandelwal,
Krishnavtar Sharma

Neelam Chhiber

Anshu Gupta

Chetna Sinha

H Sudarshan

IN D U S TR E E C R A F TS
F O U N DAT I O N / I N D U S T R E E
C R A F T S P V T. LT D .

G OON J

M AN N DE S H I GR O UP
O F V E N T UR E S

K AR UN A T R US T

AAJEEV IKA B UREA U
Area: Migration, employment

(BRAND MO T HE R E ART H)

Area: Disaster management,
urban surplus re-use,
cloth for development

Area: Financial services,
rural development

Area: Primary health
care (rural India)

Area: Livelihoods, artisans, crafts

Finalists:
Santosh Kumar Choubey
AISECT
Anant Kumar,
LifeSpring Hospitals Pvt. Ltd.

Finalists:
Gyanesh Pandey
Husk Power Systems

Ashwin Naik
Vaatsalya Healthcare
Solutions Pvt. Ltd.

Matthew Spacie
Magic Bus
Sudesh Menon
Waterlife India Pvt. Ltd.

Finalists:
Sameer Sawarkar and
Rajeev Kumar
Neurosynaptic
Communications Pvt. Ltd.
Vanita Viswanath
Udyogini

Finalists:
Mallika Dutt
Breakthrough
Shelly Batra
Operation ASHA
Mrinalini Kher and
Kishor Kher
Yuva Parivartan

Finalists:
Yogendra Bhushan
Bodh Shiksha Samiti
Matthew Spacie
Magic Bus

Winner 2015

Winner 2016

Winner 2017

Winner 2018

Poonam Bir Kasturi

Neichute Doulo

Urvashi Sahni

Prema Gopalan

DA I LY DUMP

ENTREPRENE U R S
A S S O CIATES

S TU DY H A L L
E D U C AT I O N A L
F OU N DATION

S WAYA M S H I K S H A N P R AYO G
G R O UP O F V E N T UR E S

Area: Urban waste
management

Area: Enterprise
development, livelihood

Area: Education

Area: Grassroot women’s
entrepreneurship, rural livelihood

A decade
of
recognising
entrepreneurs
who make
change
happen

Finalists:
Ashraf Patel
Pravah and Commutiny
Youth Collective
Prema Gopalan
Swayam Shikshan Prayog
Group of Ventures
Suparna Gupta
The Aangan Trust

Finalists:
Shanti Raghavan and
Dipesh Sutariya
EnAble India
Vikas Shah
WaterHealth India
Mrinalini Kher
Yuva Parivartan
Hilmi Quraishi and
Subhi Quraishi
ZMQ

Finalists:
Safeena Husain
Educate Girls
Madhu Pandit Dasa
The Akshaya Patra
Foundation

Finalists:
Smita Ram and
Rama Krishna NK
Rang De

•

RAJ I V

KH ANDELWAL

AND

KRISHN AV TAR

S H AR MA

•

Aajeevika Bureau

Winner

2010

A study on the changing context of rural livelihoods in Rajasthan
became the turning point in the lives of Rajiv Khandelwal, a graduate of
the Indian Institute of Rural Management (IRMA) and Krishnavtar Sharma,
a lawyer by profession. The study revealed the increasing dependence
of poor households on labour migration. It was this evidence and the
reality of people’s lives that inspired the duo to start Aajeevika Bureau
in 2005. It was a huge challenge because the issue was barely spoken
about that time. There was an inertia in recognising the issue and there
were no models, practices or policy thinking on the subject.

Both Rajiv and Krishnavtar started from scratch and developed
the Aajeevika Bureau model making it holistic through learning
and experimentation with the community. They worked together
for 20 years in various organisations before
establishing the Aajeevika Bureau. Today,
Aajeevika Bureau’s model has been replicated
by over 30 civil society organisations in
six high-migration Indian states.

THE SEOY AWARD HAS FACILITATED AAJEEVIKA BUREAU’S JOURNEY IN GAINING GREATER VISIBILITY IN CORPORATE,
GOVERNMENT, SOCIAL AND MEDIA SPHERES. THESE AWARDS STRENGTHEN THE ABILITY OF ORGANISATIONS, PARTICULARLY
ONES THAT HAVE RISEN FROM NON-ESTABLISHED SPACES BUT HAVE HIGH POTENTIAL TO ENGAGE WITH GOVERNMENTS.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Aajeevika Bureau develops financial products, ‘photo-identity’
services and partnerships with local governments and businesses
to help rural seasonal migrants succeed in difficult economies. Their
solutions are designed to support seasonal rural migrants both at
the source (i.e. resource-poor rural economies) and the destination
points (i.e. exclusionary urban markets) of their migration cycles. It
has developed a series of services that interlock to create a tight
security net for seasonal migrants. Their services include: making of
photo-id cards, access to financial products like insurance and loans,
accelerated skills training and job placement programs, trade based
collectives and legal services.

“The SEOY award has facilitated Aajeevika Bureau’s journey in gaining
greater visibility in corporate, government, social and media spheres.
These awards strengthen the ability of organisations, particularly ones
that have risen from non-established spaces but have high potential,
to engage with governments at local, state and national levels. It
also helps to strengthen the chances that issues raised by such
projects/organisations will be able to invoke attention, helping the
solutions grow and become mainstreamed in policy and in the larger
development sector.”
Way Ahead
“We hope to expand our presence in urban areas, where there is
an urgent need to make these spaces inclusive for workers, migrant
labourers in particular. The central government has collapsed all labour
legislations in the country into four labour codes. While the stated
purpose of streamlining labour legislation is a useful one, the draft codes
encapsulate changes to basic labour protection mechanisms. This is a
cause for great concern. There is a need to revisit these codes, open
them up to serious and meaningful discussions with labour lawyers,
workers collectives and organisations.”

MAKING CHANGE HAPPEN
Over 45,000 seasonal migrant workers
used their ID cards to vote, acquire
ration cards, get gas connections and
purchase mobile SIM cards

3,000 migrants accessed
composite loans and have
been linked to insurance
schemes

www.aajeevika.org
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•

NEELAM

CHH IBER

•

I n d u s t r e e C r a f t s Fo u n d a t i o n / I n d u s t r e e C r a f t s P r i v a t e L i m i t e d ( B r a n d M o t h e r E a r t h )

Winner

2011

When Neelam, an industrial designer from the National Institute of
Design started working with tribal artisans, she discovered that the
effective link between producers and market was incomplete. It was
then she realised how important it was to create a holistic ecosystem
to equip them with the necessary skills and tools to set up self-owned
enterprises close to their homes, especially for rural women.

This ensured that these communities could become part of the
mainstream value chains and therefore have greater control over
their economic security. While in design school Neelam engaged
with rural communities and upon graduation chose to work with
rural artisans, developing new product designs to enable them to
sell in urban Indian markets. These experiences
formed the bedrock of the work that she was to
do later by founding - Industree.

T H E AWA R D H E L P E D U S T R E M E N D O U S LY, T H E P E R S O N A L C O A C H I N G W H I L E V I S I T I N G D AV O S , P E E R L E A R N I N G ,
NET WORKING AND BEING THE MEMBER OF THE GLOBAL AGENDA COUNCIL, ALL HELPED INDUSTREE EMERGE
W I T H T H E C R E AT I V E M I L L I O N S T R AT E G Y.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Industree Foundation has built an ecosystem that holistically tackles
the root causes of poverty by creating an ownership based, organised
on and off farm SME ecosystem for women micro-entrepreneurs.
The foundation works to ensure that communities can become
part of mainstream value chains and have greater control over their
economic security and resources. This has led to significant social
gains such as social security, better health care, improved resilience
to crisis and overall resilience. Having already impacted 60,000
producers, the aim is to strengthen the resources of millions of
producers in the next 10 years, to achieve both economic and social
impact. Industree works extensively in apparel and lifestyle value
chains with great potential to herald in supply chains of the future,
that have positive social and environmental footprints. This is done
by enabling producers to equitably engage with global and local
markets like IKEA and H&M through producer-owned enterprises,
thus becoming wealth creators, resulting in resilience to life crises
and helping society meet its sustainable development goals.

“The award helped us tremendously, the personal coaching while
visiting Davos, peer learning, networking and being the member of the
global agenda council, all helped Industree emerge with the Creative
Million strategy. Also the award led to training in ‘Art and Science of
Systems Change’ program of the Harvard Kennedy which led to growing
the strategy of the organisation.”
Way Ahead
“Taking the cause of women empowerment forward to tackle it at a
larger scale, Industree Foundation initiated Mission Creative Million.
Industree’s mission is to build sustainable livelihoods in the farm
and creative manufacturing sectors to ensure that underemployed
producers can receive high and regular incomes, decent and equitable
working conditions, and resilience to financial pressures. In India I feel
that the government must treat the women economic empowerment
on highest priority. Under the double farmer income initiative of the
Government, off farm sector should also be taken on priority.”

MAKING CHANGE HAPPEN
Supported over 60,000
individual artisans
by incubating their
enterprises

Sources from
400 crafts-based
collectives and SHGs
in 10 Indian states

73% of
the benefitted
artisans are
women

www.industree.org.in
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ANSHU

GUP TA

•

Goonj

Winner

2012

Anshu Gupta learnt early in life the importance of optimal utilisation of
limited resources. As a graduate student he travelled to a cataclysmic
earthquake hit area and the shock of what he saw, stayed with him.
Another chance encounter with a disposer of dead bodies opened his
eyes to the ignored basic need of clothing, for saving lives in winters.
The words of ‘Bano’, the daughter of the dead-body disposer shook
Anshu; she said, “When I feel cold I hug a dead body. It doesn’t turn
around, it doesn’t trouble me.” After six years of corporate work Anshu
moved out to start Goonj. He registered Goonj in 1999. It later earned
him the title of ‘The Clothing Man of India’.

As a leader, Anshu has transformed nationwide ideas into nationwide
movements and constantly redeﬁned traditional notions of service to
give the world a new currency for development.
In 2015, Anshu received the prestigious Ramon
Magsaysay award. He has received many other
international recognitions including Ashoka
Fellowship and has been listed as one of India’s
most powerful rural entrepreneurs by the
Fortune magazine. His ideas have had a ripple
eﬀect on many ﬁelds like menstrual hygiene,
disaster relief and rural livelihoods.

T H E S E O Y AWA R D H I G H L I G H T E D G O O N J ’ S I D E A O F U S I N G U R B A N S U R P L U S F O R R U R A L D E V E L O P M E N T W H I L E
I T C O N N E C T E D M E T O T H E L A R G E R C O M M U N I T Y O F I N N O VAT O R S A N D A C T I V I S T S .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Goonj has created a systemic channelising of urban surplus of India not
as charity but as a reward, bringing dignity and development to rural
communities. Every year Goonj successfully works across 23 states of
India, triggering 5000+ development projects on diverse issues like
water, sanitation, agriculture, education, livelihood, disaster relief and
rehabilitation with over five million kgs of urban surplus. Mobilised
and motivated by Goonj, every year village communities work on
solving their own community problems like setting up schools,
roads, bamboo bridges, digging wells, sanitation work etc. across
thousands of villages. With its ‘Not Just a Piece of Cloth’ initiative
around menstrual hygiene Goonj has created and reached more than
two million cloth sanitary pads out of urban surplus cloth, to rural
women, establishing menstruation as a human issue. Goonj’s bigger
work has been around creating a new vocabulary and ecosystem
of mindful giving in urban and rural India. With an evidence backed
model, Goonj under Anshu’s leadership has brought a dignity lens
and mindset to development work where the so called ‘beneficiaries’
emerge as equal contributors and stakeholders in development work
while urban surplus material is repositioned as a new currency for
development.

“The SEOY award highlighted Goonj’s idea of using urban surplus for
rural development while it connected me to the larger community
of innovators and activists. This award has also created a powerful
ecosystem for collaborative work with stakeholders collectively
invested in systemic solutions against poverty.”
Way Ahead
“Our aim is to grow more as an idea and not just as an organisation. We
are now focusing on the idea to grow and replicate.”

MAKING CHANGE HAPPEN
Annually collects, processes 5
million+ kgs of urban surplus
material that reaches 23 states
in India

Partner network of hundreds of
grassroot organisations, thousands
of volunteers with a strong
relationship with 200+ institutions

www.goonj.org
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CHETNA

SINH A

•

M a n n D e s h i G r o u p o f Ve n t u r e s

Winner

2013

Chetna had been living in Mhaswad (Maharashtra) for some time
– having moved from Mumbai to be with her husband who was an
activtist and a farmer. They were together working for the Shetkari
Sanghatna, which was a farmers’ movement. Chetna was also working
with women on organising toilets and Panchayati Raj. One day,
Kantabai, a woman who worked as a welder and lived on the streets,
came to her and told her about how she wanted to buy a tarpaulin
sheet to protect her family. However, every bank Kantabai approached
refused to let her open an account because she wanted to save a small
amount every day! Chetna couldn’t believe it
and went with Kantabai to the banks and was
horrified on how she was being rejected.

Kantabai only wanted a safe space
to save her hard earned money, no
handouts or subsidies. Chetna felt that
if no bank would open her account, she
would rather set up a bank that did.
That’s how Mann Deshi Mahila Sahakari
Bank was born. The ﬁrst cooperative
bank for and by rural women in India.

I WA S M A D E T H E C O - C H A I R O F W O R L D E C O N O M I C F O R U M I N D A V O S 2 0 1 8 E X A C T LY B E C A U S E O F T H E S E O Y
I N D I A AWA R D A N D T H AT R E A L LY P U T M A N N D E S H I O N T H E G L O B A L M A P L I K E N E V E R B E F O R E !
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Mann Deshi Ventures (MDV) is transforming rural women from daily
wage earners into role model entrepreneurs. It is catalysing wealth
creation in resource-scarce and drought-prone regions of India by
building the capital quotient of local rural women. Mann Deshi runs
a bank for rural women, a foundation which runs business schools
to help women set up and grow their businesses and a chamber
of commerce to help women network, scale up their enterprises
and reach new markets. Mann Deshi also incubates and supports
women-led social enterprises grow and become independent - most
recently it has set up a farmer producer company for women farmers
and a company to brand and sell products made by rural women
micro entrepreneurs. 50% of MDV’s customers are small producers,
vegetable, milk and street food vendors, nomadic goat and sheep
farmers and micro-cottage industry entrepreneurs. The other half is
casual labourers.

“SEOY gave us an incredible amount of exposure including crucial
introductions to many partners – funders, think tanks, institutions that
were working in similar spaces. I was made the Co-Chair of World
Economic Forum in Davos 2018 exactly because of the SEOY India award
and that really put Mann Deshi on the global map like never before!”
Way Ahead
“We want to really strengthen and deepen our work so we can reach a
million women in the next three to five years. We are at half our target.
We want to set up the first social impact fund that specifically lends to
women micro enterpreneurs and demonstrates the need and enormous
market for micro enterprise loans for women. We are also exploring the
possibility of setting up a small finance bank for women. India needs to
promote two key things: firstly women’s access to doorstep savings
and second, promoting women’s access to enterprise loans.”

MAKING CHANGE HAPPEN
Enabled 1,85,000
women to save

Enabled 10,000 women to own property
and 42,000 to set up businesses

www. manndeshifoundation.org
www.manndeshibank.com
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H

SUDARSHAN

•

Ka r u n a T r u s t

Winner

2014

Sudarshan’s mother gave birth to him in a cowshed. When Sudarshan
was 12 years old, he went with his father to meet his aunt in a village
in Karnataka. In an unfortunate turn of events, his father died in front
of him there, without any medical help as there was no doctor in that
village. Sudarshan decided to become a doctor and save lives.
He also wanted to provide safe deliveries to all women in remote areas.
Deeply inspired by Vivekananda and Gandhi he decided to ‘reach
the health care to the un-reached’. Sudarshan established the Karuna
Trust in 1986 in response to the alarming incidences of leprosy in the
Yelandur Taluk. He worked unfettered serving the poor people, until
in 1996, when he met the Health Secretary and discussed the PublicPrivate-Partnership model for improvement of primary health services in
Karnataka.

This encounter led to the etablishment of
Karuna Trust which would transform the
government PHCs. Over three decades later,
today Karuna Trust provides primary health
care to over 1.5 million people in India. It has
averted 600 infant deaths and provided safe
deliveries to more than 20,000 mothers.
Sudarshan has also received the prestigious
Right to Livelihood award and the Padma
Shri award.

T H E S E O Y I N D I A AWA R D L E D U S T O T H E I N T E R N AT I O N A L S O C I A L E N T R E P R E N E U R AWA R D O F S C H WA B
F O U N D AT I O N / W O R L D E C O N O M I C F O R U M T O O . PA R T I C I PAT I N G I N T H E W O R L D E C O N O M I C F O R U M A N D
MEETING THE FELLOW SOCIAL ENTREPRENEURS HELPED ME IN SCALING UP MY WORK!
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Karuna Trust has been transforming dysfunctional government
Primary Healthcare Centers (PHCs) into professional hubs of ‘last
mile’ healthcare service delivery. It has pioneered a unique Public
Private Partnership (PPP) model that brings the government, the
village community and the social venture together to deliver high
quality primary healthcare to rural India. The government invests
in upgrading infrastructure and pays for the efficient running of the
PHCs; Karuna Trust brings in healthcare management systems and
disruptive health innovations to the centers; village health councils
hold their PHCs accountable for reporting higher health outcomes
and functioning as zero-corruption zones.

“The SEOY India award led us to the International Social Entrepreneur
Award of Schwab Foundation/World Economic Forum too.
Participating in the World Economic Forum and meeting the fellow
social entrepreneurs helped me in scaling up my work!”
Way Ahead
“Going ahead we would like to scale up the PPP model in primary health
care to other states as well. We are also planning to take it to other
developing countries. According to me, an important pillar in improving
primary health system in India is the Ayushman Bharat Yojana - The
health and wellness centers and the Universal Health Assurance are
other initiatives that give massive hope.”

MAKING CHANGE HAPPEN
Revitalised
71 PHCs across
7 states

Worked in remote
corners of India,
including North-East

Served more than
1.5 million
people

www.karunatrust.com
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P OONAM

BIR

KASTU R I

•

Daily Dump

Winner

2015

As a student pursuing a career in a creative field, one assumes
that the goal would be to work for famous design brands. As
an industrial design student at NID (National Institute of Design)
Ahmedabad, Poonam got interested in how design could help solve
messy problems. She chose waste as an area of inquiry since it was
something that she felt was connected to wellbeing eventually. She
enjoys the mundane and tries daily to convince people that maggots
in compost are good to have!

Poonam was passionate about waste and the way it was
produced and treated in India. In her
own words, waste is a symptom of a
bigger problem.
Poonam established Daily Dump in
2006. Today, 13 years later, Poonam is
known as India’s famous
“Compostwali”!

A F T E R D A I LY D U M P W O N T H E S E O Y A W A R D , I G O T A N O P P O R T U N I T Y T O G O F O R A N E D U C A T I O N A L
P R O G R A M AT H A R VA R D . I R E A L I S E D T H AT O N C E T H E R E , Y O U A R E A B L E T O S E E H O W Y O U R W O R K I S
SITTING IN THE LARGER PERSPECTIVE.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Poonam is the founder of Daily Dump (DD), an initiative that has fused
design thinking, traditional pottery and the science of composting
to develop more than 70 products and services that enable urban
Indians to compost wet waste at home. Her flagship product is the
terracotta home composters known as ‘Kambhas’. Daily Dump has
also catalysed new networks of ‘waste evangelists’ or urban compost
entrepreneurs across 17 cities. The growing demand of Kambha is
tripling the income of the potter communities rapidly too.

“After Daily Dump won the SEOY award, I got an opportunity to go for
an educational program at Harvard. I learnt new things there, as I was
never a trained MBA graduate. I realised that once there, you are able to
see how your work is sitting in the larger perspective. You can go back
and bring changes in your organisation. To scale-up any innovative idea,
increasing its circle of influence is highly critical. SEOY definitely helps
social organisations get visibility and credibility.”
Way Ahead
“The World Bank estimates that India’s garbage will grow to 150 million
tons of waste per year by 2025. Young people getting jobs that are
related to our Earth can only bring about change in the world. Right
now those jobs are only done by NGOs. These jobs are extremely
important for our country. Talking about earth and environment, we also
need fundamental research in material and change the way we use it.”

MAKING CHANGE HAPPEN
58,000 committed
users, impacted
3,00,000 individuals

Keeps 49,000 kgs of
organic waste out
of landfills every day

Works with 6 potter
communities in 4
states of India

www.dailydump.org
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NEICH UTE

DOULO

•

Entrepreneurs Associates

Winner

2016

Neichute remembers the time when he last visited Kohima, Nagaland in
1990. He had just completed his 10th and was about to begin college.
What shocked him there was the aversion of the educated youth
against any kind of manual labour. Young students and educated youth
refused to carry their own luggage and bags, hiring others to do so.
This was a total contrast to life in his own village, where traditionally
and culturally everyone was encouraged to work hard. Around that
time, Nagas were also at the brink of a new narrative of giving up their
farming and trade practices and seeking government jobs for a much
easier life, with assured income. Though young, Neichute knew that this
would go against them eventually.

This skewed misconception of education and deviation
from the traditional practice of dignity of labour
continued to bother him deeply, triggering him to form a
group called ‘Beacon of Hope’ in 1992, with like-minded
friends. These young volunteers took to the streets
of Kohima, during their college vacation and took to
all forms of manual jobs like porter, waiting tables
in restaurants, loading and unloading trucks, selling
newspapers and ice-creams among others. This was the
beginning of many other initiatives, ﬁnally leading up to
the Entrepreneurs Associates in 2000.

S E OY HA S B ROA D E NE D O U R VIE W A N D HA S OPE N E D THE WOR L D TO U S , GI VI N G US THE PER C EPTI O N THAT O UR WO R K
MATTERS , THO UGH IT MAY B E L IM ITE D TO A C OR N E R OF TH E G L OB E .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Entrepreneurs Associates (EA) was set up to counter insurgency,
a broken economy and the landscape of despair among the Naga
people. It aimed to do so by building the spirit of self-reliance
and entrepreneurship into the psyche of an apathetic Naga youth.
EA trains first-time entrepreneurs from the agriculture and nonagriculture sectors. It then lays out a broad safety net for them. It
offers credit, intense hand-holding, business acceleration programs,
and in certain cases, stands as guarantor for bank loans. Over 20
years, EA has successfully launched the first generations of Naga and
Manipur entrepreneurs, built up vibrant local markets; catalysed local
production; generated local jobs; activated financial institutions and
inspired government’s will to demonstrate that entrepreneurship can
be the route to peace building.

“It has helped our organisation by giving us invaluable visibility and
recognition in the country and internationally. SEOY has broadened our
view and has opened the world to us, giving us the perception that our
work matters, though it may be limited to a corner of the globe.”
Way Ahead
“Aligning with the visions, Entrepreneurs Associates strives to develop
entrepreneurship and profitable livelihood in other parts of North East
India and also the North West region of Myanmar, that lies geographically
close to us.”

MAKING CHANGE HAPPEN
Harnessed faith based
organisations, banks,
government, corporates and
educational institutes to infuse
capital upto Rs. 4 billion

Over 20,000 hectares of Jhum
(slash-and-burn) land reforested,
popularised crops for export, such
as kiwis, large cardamom, avocado,
kidney beans etc

www.eanagaland.org
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URVASH I

SAHNI

•

S t u d y H a l l E d u c a t i o n a l Fo u n d a t i o n

Winner

2017

Urvashi Sahni’s cousin sister was 24 with a two year old daughter, when
she was a victim of a dowry murder, dressed up as a suicide in 1982.
She was about two years younger to Urvashi and both were educated
in the same convent school. The incident shook Urvashi to her core.
Urvashi had faced gender discrimination in her family, but she had
accepted it, like several other women in Indian society. Her cousin’s
death changed all that. She began to question everything. She started
a women’s rights organisation in Lucknow, the first of its kind in Uttar
Pradesh in 1983. This led her to schools and colleges as she conducted
workshops with young girls about their right to equality, their right to
protest and to take charge of their lives.

It was during the course of this work that
she realised how deﬁcient even ‘high quality’
education in private schools was. It taught
girls many technical skills, but failed them,
because it did not teach them that they had
the right to use these skills to shape their own
lives. Urvashi began to question the deﬁnition
of ‘quality education’ and in 1986 she started
a small school in her garage. That small school
has today reached nearly a million students,
teachers and communities!

T H E S E O Y A W A R D H A S H E L P E D O U R O R G A N I S A T I O N T R E M E N D O U S LY. I T H A S G I V E N N A T I O N A L A N D
I N T E R N AT I O N A L V I S I B I L I T Y T O U S A N D H A S L E N T O U R W O R K M O R E C R E D I B I L I T Y. W E H AV E AT T R A C T E D
F U N D E R S B E C A U S E O F T H I S V I S I B I L I T Y.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Study Hall Educational Foundation (SHEF) has shaped and scaled
a model of education that includes, empowers and builds leaders
among India’s most disadvantaged girls. SHEF runs a network
of schools, based on two critical innovations. The first is ‘feminist
pedagogy’ or a gender- empowering method of education. Delivered
through ‘critical dialogue’, it enables girls and boys to go beyond
academics, understand and build the agency needed to transform
their worlds. Second is the Universe of Care practice. Recognising
that care itself is a vehicle for empowerment, SHEF creates classrooms
where teachers and learner are held in relationships of respect, trust
and empathy; where teacher and student are equal and learning is
conducted through dialogue; where art, music, sport are integral
to schooling. Aided by technology, policy push and partnerships
with the state governments of Rajasthan and UP, SHEF has scaled its
model to 900 schools and trained 5,000 teachers. More than 2,000
videos of transformative classroom sessions, created by SHEF are
being accessed and practised across remote rural government and
private schools of India.

“The SEOY Award has helped our organisation tremendously. It has
given national and international visibility to us and has lent our work
more credibility. Most importantly, it has drawn attention to the issue
of gender equality and gender education. We have attracted funders
because of this visibility.”
Way Ahead
“We are working on a strategy to expand our outreach 10 times in the
next five years. We hope to reach atleast five million students – both
boys and girls, their parents and teachers in the next five years in our
effort to build a feminist consciousness.“

MAKING CHANGE HAPPEN
Trained 24,000 teachers and
impacted more than 5,00,000
children

Impacted 1,50,000 girls
directly and 2,70,000 girls
indirectly

www.studyhallfoundation.org
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P REMA

GOPALAN

•

S w a y a m S h i k s h a n P r a y o g G r o u p O f Ve n t u r e s

Winner

2018

After her post-graduation in social work, Prema was restless in a
research role and wanted to be part of directly making a difference in
the lives of people, especially women in poor communities. The post
earthquake disaster in Maharashtra (Latur), offered a once in a lifetime
opportunity for her to step into an unknown territory and work on scale
to transform a beneficiary oriented re-construction program into a
community driven effort! Prema helped empower ordinary women in
500 earthquake affected villages to lead from the front as community
facilitators. After the project was completed in 1998, these women
told Prema, “We are not going back home, you may have helped us in
building our houses, but we don’t want to sit in those houses anymore,
let us begin a new chapter to involve more women to lead their
communities”.

These women were Prema’s inspiration to
start Swayam Shikshan Prayog (SSP) and later
the Group of ventures. Prema has advised
international institutions such as the Huairou
Commission, World Bank and the UNDP
on implementing programs through women
leadership and strategies and has won several
national and international awards.

THE SEOY IS ABOUT SPOTLIGHTING SOCIAL ENTREPRENEURSHIP AS A PATHWAY TO INCLUSIVE DEVELOPMENT AT THE
GRASSROOT. THE OPPORTUNIT Y OFFERED TO CONNECT WITH MEDIA, GOVERNMENT AND BUSINESS LEADERS AND PEERS
IS ONE OF ITS KIND!
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Over two decades, SSP has demonstrated that entrepreneurship can
be a vehicle for women’s empowerment in India. The SSP Group of
ventures namely SSK, SSEN and SURE collaborate to form an enabling
ecosystem for grassroot women entrepreneurs. Through the Group,
SSP facilitates women-led rural markets at three levels: by extending
financial support to rural women foraying into entrepreneurship; by
making women part of the rural economy through business-coaching;
by creating Sakhi entrepreneur networks to scale their operations
through strategic partnerships between corporate and women
entrepreneurs. SSP offers platforms to build products that benefit the
community, and assist the businesses to grow. SSP’s holistic model
seeds entrepreneurship to tackle complex sectoral challenges across
food security and agriculture, energy, health, water & sanitation by
creating women’s peer networks and collaborative multi-stakeholder
ecosystems.

“The SEOY is about spotlighting social entrepreneurship as a pathway
to inclusive development at the grassroot. The opportunity offered to
connect with media, government and business leaders and peers is one
of its kind!”
Way Ahead
“To add to the growth momentum, over the next five years, SSP aims
to catapult an additional 50,000 women entrepreneurs and farmers,
impacting eight million people in climate-affected communities and
nurture 2,000 women for higher level of leadership who in turn will
facilitate agency building of women in their communities to address
issues and offer solutions. Women leaders are no longer beneficiaries.
Women in grassroot communities do not look at themselves as recipients.
They look at themselves as farmers, entrepreneurs, leaders, resource
persons and even partners to the governments and corporates.”

MAKING CHANGE HAPPEN
Transitioned 1,70,000
women in 8 states
into entrepreneurs and
farmers

Impacted
2,000 climatethreatened
villages in 7 states

Enhanced women’s
annual income by
Rs 70,000 - Rs 3,60,000
from diversified enterprises

www.sspindia.org
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SANTOSH

KUMAR

CH OU BE Y

•

AISECT

Finalist

2010

Santosh, a telecommunications engineer, rejected entry into the Indian
Civil Services to dedicate his life in addressing the urban and rural
divide in terms of ICT based education and services. Santosh felt that
the English language was also coming in way of technical education
in rural India. Santosh was passionate about popularising science &
technology and was one of the founding members of the Delhi Forum
for Science, a Science and Technology policy planning NGO. He also
went on to set up the Madhya Pradesh Forum for Science. In the
1980s, when the wave of computer technology was sweeping India,
there were hopes that it would bring about transformation of the
Indian society in terms of access to better education and employment.
However, Government and private organisations were focusing all
their efforts on the development of urban societies,
which already had a robust infrastructure.

With more than 80% of the country’s population
residing in rural and semi urban areas, Santosh
felt that this technological wave was going to end
up beneﬁ#ing only the upper crust. He knew the
potential of computer technology and how it could
be leveraged to bridge the literacy gap between
urban and rural India. He went on to set up AISECT in
1985. In 1999, the World Bank and IIM (Ahmedabad)
recognised AISECT as the most sustainable and
scalable form of IT penetration and popularisation in India.

THE SEOY AWARD IS ONE OF THE MOST PRESTIGIOUS AWARDS AND THE CREDIBILITY WE HAVE EARNED THROUGH IT HAS
PROVIDED US WITH WIDER ACCEPTANCE FOR EXPANDING OUR ROOT-LEVEL PRESENCE. SEOY ALSO PLAYS AN IMPORTANT ROLE IN
INSPIRING THE YOUTH AND YOUNG ENTREPRENEURS TO PURSUE WORK IN SOCIAL SECTORS.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

AISECT has pioneered a multipurpose centre model of IT-based
education in rural India that has opened up entrepreneurship and
new employment opportunities for semi-urban and rural youth
in their local eco-systems. It responds to demand of urban and
rural youth for technical and vocational education. 20,000 AISECT
centers in India operate as multi purpose hubs of learning and
commerce. In addition to IT and skills based education courses, they
offer financial, telecom, insurance, sale of products and e-commerce
citizen services. All course material is developed and delivered in
the local language of the student community, which is the biggest
advantage of AISECT. The centers also roll out government schemes
and programs to strengthen vocational training and employability
for ‘last-mile communities’. In partnership with NSDC, over 150 low
cost, high quality, university certified courses are offered across 475
districts, 1,500 blocks and 7,200 panchayats of India.

“The SEOY award is one of the most prestigious awards and the
credibility we have earned through it has provided us with wider
acceptance for expanding our root-level presence. SEOY also plays an
important role in inspiring the youth and young entrepreneurs to pursue
work in social sectors.”
Way Ahead
“We are looking to penetrate deeper into the grassroot by establishing
a strong presence at block and panchayat level. We plan to expand our
universities in more states and expand our portfolio of online services
enabling more people to access B2C and G2C services like online bill
payments, recharges, PAN card applications and railway reservations.”

MAKING CHANGE HAPPEN
Equipped over 2 million students
with technical and vocational
training across India

90% AISECT franchisees are first
generation entrepreneurs and
1,600 are owned by women

www.aisect.org
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B

GEORGE

•

L i fe S p r i n g H o s p i t a l s P r i v a t e L i m i t e d

Finalist

2010

Anant Kumar, the then
CEO of LifeSpring
Hospitals receiving the
SEOY India finalist award
in 2010.

A report by World Development in the year 2004 said that ‘the
services have failed the poor’. It was not only hindering poverty
alleviation but was also contributing to inter-generational continuity
of poverty. The report showed the need for affordable, quality
services available at scale. This need, laid the foundation of LifeSpring
Hospitals. During a fieldwork related to promotion of family planning
involving several public hospitals it was revealed that the poor women
did not get adequate antenatal care due to overburdened public
health system. Moreover, the distances involved in reaching the
government maternity hospitals and non-availability of services in the
non-working hours further discouraged the pregnant women from
availing antenatal care.

The maternity related expenses pushed the lower
income group communities into a vicious cycle, thus
contributing to increased poverty. These observations
led to the conclusion that providing digniﬁed and
quality maternity care at aﬀordable prices nearer
to the communities can have a huge social impact –
both in the short and long terms. This gave birth to
LifeSpring Hospitals Private Limited.

AN AWARD LIKE SEOY PR OV I D E S A N O P P O R T U N I T Y T O VA L I DAT E T H E ID E A A N D T H E S E R V I C E P R OV I D E D . T H I S C A N
ALS O PAVE WAY FOR BUILD I N G U P A DATA B A S E O F W H AT H A S WO R K E D A N D W H AT H A S N O T, A N D T H U S H E L P I N G N E W
ENTERP RIS ES TO TA KE UP SU C C E S S F U L ID E A S .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

LifeSpring Hospitals is a chain of small maternity hospitals that
provide affordable maternal healthcare services to low-income
urban women from families with a monthly income range of Rs 7,000
to Rs 10,000. The services of LifeSpring cover the entire course
of a woman’s pregnancy. All services are delivered in a way that
is ‘grounded in dignity and respect for the customer’. Its services
maintain clinical quality standards, while being priced at 33% to
50% of the prevailing urban market rates. It has achieved financial
sustainability by adapting the approach of low-cost carriers in the
airline industry to provision of maternal healthcare – i.e. focus on
customer expectations and experience, yield management and
costs. Before each LifeSpring hospital is built, a thorough market
analysis is conducted for suitable locations, as LifeSpring builds its
facilities in areas where there are few or no good quality, affordable
maternal healthcare service providers. To deepen its social impact
and relationship with its customer base, LifeSpring launched a formal
community outreach program to generate awareness and recall for
its hospitals and services.

“An award like SEOY increases belongingness and job-satisfaction for
the employees working in these sectors. It also provides an opportunity
to validate the idea and the service provided. This can also pave way for
building up a database of what has worked and what has not, and thus
helping new enterprises to take up successful ideas.”
Way Ahead
“Having demonstrated the technical and social feasibility as well as
financial viability of the model, LifeSpring Hospitals is ready for further
expansion to demonstrate the viability of model in other economies.”

MAKING CHANGE HAPPEN
Treated over 1,50,000
out-patient cases

Infant mortality rate at
less than 1%

Delivered over
70,000 babies

www.lifespring.in

•57•

•

ASHWIN

NAIK

•

Va a t s a l y a H e a l t h c a r e S o l u t i o n s P r i v a t e L i m i t e d

Finalist

2010

As a child, Ashwin witnessed the struggle his parents endured
to access health care in one of India’s many small towns. Ashwin
Naik holds a medical degree from Karnataka Medical College,
Hubli and a master’s degree from the University of Houston, Texas.
Several years later, after having gained several years of experience
in leading multidisciplinary teams in the US and India, Ashwin set
on a different path. In 2004 he co-founded ‘Vaatsalya’, India’s first
network of hospitals that primarily focus on Tier II (semi-urban) and
Tier III (rural) towns.

Ashwin recalls an incident few years back,
which reaﬀirmed his faith in Vaatsalya. A
family had arrived in one of the Vaatsalya
hospitals with a child who had a rare tumour
that needed to be operated immediately.
If doctors at Vaatsalya couldn’t operate
him, they would have to travel atleast eight
hours by road to the next big hospital. The
Vaatsalya team successfully operated on the
child and in recognition of that eﬀort, the
family decided to name the child a$er the hospital – Vaatsalya! This
redoubled Ashwin’s conviction that he was on the right path.

P L AT F O R M S L I K E S E O Y A L S O B R I N G T H E W O R K O F T H E S O C I A L E N T R E P R E N E U R S T O T H E N O T I C E O F T H E
L A R G E R B U S I N E S S C O M M U N I T Y, A N D T H E R E I S T R E M E N D O U S S C O P E O F C O L L A B O R AT I O N S A N D C R O S S
L E A R N I N G S T H AT E M E R G E F R O M S U C H C O N V E N I N G S .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Co-founded by Ashwin Naik and Dr. Veerendra Hiremath, Vaatsalya
Healthcare Solutions Private Limited is a chain of 10 hospitals in semiurban areas of India, primarily Tier II and III cities. Eight Vaatsalya
hospitals are located in Karnataka and two in Andhra Pradesh.
Most of the Vaatsalya hospitals cater to four basic specialisations:
gynaecology, pediatrics, general surgery and general medicine,
which position the hospitals to address about 70% of the needs
of the local communities. Offering these services at 15-20% of the
prices charged by an average city hospital, Vaatsalya serves about
3,00,000 customers annually. Its typical customer has a monthly
income range of Rs. 5,000 to Rs. 15,000. With the assumption that
medical practitioners from cities are far less likely to relocate to a
smaller town, let alone a rural area, Vaatsalya attracts doctors who
are either from the regions they set up hospitals in, or from other
similar contexts. It leverages their pre-existing connections and
credibility with local communities.

“Platforms like SEOY also bring the work of the social entrepreneurs to
the notice of the larger business community, and there is tremendous
scope of collaborations and cross learnings that emerge from such
convenings.”
Way Ahead
“Our focus now is to help redefine the healthcare model in a way that it
takes away the concentration of power from the doctors and hospitals,
to people who are providing care at the front lines. There is a huge
gap in primary care in India which leads to disproportionate load on
the healthcare system in India. What we need is to decouple primary
care out of hospitals and enable an environment where community
health workers, nurse practitioners and physician assistants can start
providing primary care services. So the most critical need now is to
enable a regulatory framework for primary care providers who are not
doctors. The current NMC bill is a step in the right direction.”

MAKING CHANGE HAPPEN
8 hospitals in Karnataka
and 2 in Andhra Pradesh

3,00,000 patients
treated annually

99% un-insured
patients

www. vaatsalya.com
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•

MANOJ

SINHA

•

Husk Power Systems

Finalist

2011

Gyanesh Pandey,
the then CEO of Husk
Power Systems receiving
the SEOY India finalist
award in 2011.

A chance encounter with a gasifier salesman in Bihar proved to be
the turning point for co-founders of Husk Power Systems - Gyanesh
Pandey, Ratnesh Yadav and Manoj Sinha. They found out that several
rice millers in Bihar were powering their mills with rice husk, but
with a 35-50% mix of diesel. With the support of Dr. S. K. Singh, a
scientist with India’s Ministry of New and Renewable Energy, Gyanesh
developed a prototype biomass gasification engine with husk as the
single fuel and within six months they brought electricity to a remote
village in Bihar for the very first time. The technological breakthrough
was then converted into a viable business model. Co-founder Manoj
who is currently leading Husk Power Systems, grew up in Bihar in
1980s and had a first hand experience of serious power outages in his
home town. While he was lucky to have graduated
from IIT Varanasi and then went on to pursue his
dream in the US, it was always his desire of finding
ways to solve this problem of lack of electricity in
his home state.

When Manoj studied the problem around the world,
he realised that weak grid and oﬀ-grid impacts over
two billion people globally. He got a#racted to solving
this problem because of the scale that mini-grid
solution could have worldwide. The curiosity and
hunger to solve this problem for 100 million people
around the world is what drives Manoj every single day.

AWARDS LIKE SEOY BRING SOLUTIONS TO THE FOREFRONT OF STAKEHOLDERS THAT TRULY MATTER. IT IS ONE THING TO
SOLVE A PROBLEM OF 1,00,000 PEOPLE AND IT IS ENTIRELY DIFFERENT TO SOLVE A PROBLEM FOR 10 MILLION PEOPLE.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Husk Power Systems (HPS) brings the entire eco-system of
electrification to off-grid villages – i.e. technology, infrastructure,
generation, distribution, service, maintenance and the creation of a
clean energy workforce. By converting abundantly-available waste
(i.e. rice husk) into clean energy, transitioning a semi-literate population
into a rural technology workforce and building first-generation
power plant entrepreneurs, HPS is among India’s fastest growing
rural energy companies. Its services have enabled households to
achieve 200% savings in fuel consumption, rice mills to generate an
additional and predictable income source, entrepreneurs to launch
new businesses and increase incomes, children to study longer and
air pollution inside houses to reduce to zero.

“Awards like SEOY bring solutions to the forefront of stakeholders that
truly matter. It is one thing to solve a problem of 100,000 people and it
is entirely different to solve a problem for 10 million people.”
Way Ahead
“In the short to medium term, we plan on expanding Husk mini-grids to
a total of 300 sites in Bihar and Uttar Pradesh in India and a 100 sites in
Tanzania in Africa. In the long run, Husk plans to deploy 5,000 mini-grids
in Asia and Africa and impact lives of 10 million people.”

MAKING CHANGE HAPPEN
Runs 80 power plants that supply
electricity to more than 2,00,000
individuals

Reached to 350 off-grid
villages in Bihar and
Uttar Pradesh

www.huskpowersystems.com
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•

MATTHEW

SPACIE

•

Magic Bus

Finalist

2011, 2014

When Matthew was 18, he took a gap year in high school to travel to
India to work at Mother Teresa’s hospital for leprosy patients. Several
years later he got posted in Mumbai as the COO of Cox & Kings. He
was 29 when he took up that role and spent the first few years focusing
on the job. Matthew was also a passionate rugby player and played at
the Bombay Gymkhana each week. Many of the young men living on
the adjacent street or in communities nearby would regularly watch the
game. One day he invited them over for a game of rugby.

It was there, in the playground, that he realised two things:
one, that sports had the power to transform
lives because it was fun and engaging
and inherently it was teaching discipline,
consistency and teamwork. Secondly, it had
the power to break through divisions of class,
religion and gender. It was at that moment
when he made the choice, to leave his job
and found Magic Bus.

RECOGNITIONS LIKE SEOY R E M I N D U S T H AT W E A R E I N D E E D O N T H E R I G H T PAT H . O N O U R OW N W E C A N D O N O T H I N G
AND THEREFORE WE NEED T H E C O N T I N U O U S S U P P O R T O F F U N D E R S , S U P P O R T E R S , O T H E R N G O S A N D AC A D E M I C I A N S ,
CORPORATIONS AND THE GOV E R N M E N T T O H E L P R E AC H T H E M O S T U N D E R S E R V E D C O M M U N I T I E S I N I N D I A .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Magic Bus harnesses the transformative power of sport to enable
extremely marginalised children to tap into their agency, reflect
deeply on life choices and exercise positive development decisions
with respect to education, health, gender and livelihood - factors
that are critical for their growth as active citizens. Their ‘Childhood to
Livelihood’ programme uses the playground as its primary learning
space. It carries out sports activity based sessions, working with
children, over a seven year continuum starting age 12, to enable their
participation in school and to develop the critical soft skills. Children
use the life skills they adopt, to fend off destabilisers such as child
marriage and child labour that are deterrents to them completing their
secondary education. The youth-centered livelihood programme
connects the aspirations and potential of young people to available
market opportunities. Magic Bus also mobilises the entire ecosystem
of the child: parents, school teachers, local leaders and school
management committees to ensure the change is transformational.

“Recognitions like SEOY remind us that we are indeed on the right path.
On our own we can do nothing and therefore we need the continuous
support of funders, supporters, other NGOs and academicians,
corporations and the Government to help reach the most underserved
communities in India.”
Way Ahead
“Our goal is to transform up to 1.6 million children and young people
in the next five years ensuring their continuity from education through
to livelihood. In India, we need more government investment in school
infrastructure for higher secondary standards for employment readiness.
We would also like to see the introduction of life skills education and
employability education as a mandatory part of school curriculum.”

MAKING CHANGE HAPPEN
Direct outreach of over 1 million children
and young people, across 22 states and
80 districts in India and Asia

Trained 28,000
youth in 42
livelihood centres

www.magicbus.org
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•

SUDESH

MENON

•

Wa t e r l i f e I n d i a P r i v a t e L i m i t e d

Finalist

2011

Sudesh Menon, an engineer from IIT Kharagpur was well-established in
his high paying job when he was approached by Dr Anji Reddy, the late
founder chairman of Dr. Reddy’s Laboratories who came to meet him
personally in Singapore. Dr. Reddy shared with him that while people in
countries like Singapore could drink water from their taps, in India the
rural poor people do not have access to safe water, even after seven
decades of independence! This fact moved Sudesh immensely. So
when Dr. Reddy asked him if he could shift back to India to try to make
a difference and change this situation, Sudesh believed that this was
worth a try.

He le$ the opportunity to be the Head of GE, South-East Asia and
started work as the CEO of WaterHealth India.
He worked from scratch and made the WaterHealth
concept immensely successful.
In 2008, Sudesh quit WaterHealth to co-found
Waterlife, and work with a free hand on the
development of indigenous, low-cost modular
technology products and create a company geared
for higher social impact. Today, Waterlife has
established 4,000 community water ﬁltration
systems in 12 states of India.

T H E S E OY AWA R D H A S H E L P E D U S G E T IN TE R N ATIO N A L V IS IB IL IT Y A N D N ET WO R K AN D S HAR E B ES T PR AC TI C ES W I TH
OT HER S O CIA L ENTREP RENEU R S .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Waterlife India is making safe drinking water accessible and affordable
to rural communities who live in geographies with high water
contamination. It has developed a range of environment-friendly
and cost-effective water treatment technologies and installed small
community water filtration systems to reach 13 million excluded
customers. Waterlife builds, operates and maintains micro, small and
medium community water filtration systems through collaborations
with panchayats and village communities. Technology is a clear
business differentiator for Waterlife. Recognised for its expertise
in water contamination, Waterife has moved beyond the standard
recipe of Reverse-Osmosis (RO) water treatment solutions, to create
five different technology products, each of which have been mapped
and fitted differently to cater to: a) the size of the community;
b) the drinking water needs of the community and c) the character
and degree of water contamination in a community.

“The SEOY award has helped us get international visibility and network
and share best practices with other social entrepreneurs. It has also
helped us connect with industry leaders and large-scale corporates
to scale-up better possibility to work in India. Most importantly, it has
drawn attention to the issue of water-contamination in the rural area.”
Way Ahead
“We are working on a strategy to expand our reach to 100 million
people from 13 million in the next five years. We hope to expand our
reach not only in India but also to the African countries where water
contamination is a colossal issue and hindering the people to avail the
basic requirement of living.“

MAKING CHANGE HAPPEN
Impacted 13 million people in
12 states in India

Established 4,000 community
water filtration systems

www.waterlifeindia.com
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•

SAMEER

SAWARKAR

AND

RAJE E V

K U MAR

•

Neurosynaptic Communications Private Limited

Finalist

2012

On seeing the pioneering work of the Tenet group at IIT Madras, where
technology was being applied to solve rural problems to impact the
local GDP of the village, Sameer and Rajeev realised the huge potential
of the combination of technology and rural problems. Sameer spent
the early part of his life in Amravati, Maharashtra where while pursuing
engineering studies, crop failure leading to tragic farmer suicides were
being commonly reported in the Vidarbha region. Hailing from a family
of rural reform activists, Sameer envisioned a life where his work could
create a difference.

In 2002, Sameer and Rajeev got inspired and took the challenge of
solving rural healthcare problems using technology. They le$ their
jobs with multi-national companies and founded Neurosynaptic
Communications Private Limited (NCPL). Under
the leadership of the two social entrepreneurs,
NCPL was named a ‘Technology Pioneer’ by the
World Economic Forum in 2008.

AWA R D S L I K E S E O Y N O T O N LY P R O M O T E T H E W O R K T H AT A S O C I A L E N T E R P R I S E I S D O I N G T O WA R D S B R I N G I N G
A B O U T A C H A N G E I N T H E S O C I E T Y, B U T A L S O R E C O G N I S E I T S C O N T R I B U T I O N I N T H E S O C I A L I M PA C T.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

NCPL is harnessing the power of information technology via
telemedicine to provide the vast majority of rural population access
to quality and affordable primary healthcare services. It’s indigenous
technology innovation, ReMeDi™ (Remote Medical Diagnostic)
Solutions, brings the entire ecosystem of primary rural healthcare
(midwives, community health workers, clinics, pharmacists, diagnostic
labs, and hospitals for secondary and tertiary care) to patients sitting
in remote village clinics through mobile and video conferencing.
ReMeDi™ Solution comprises of a set of medical devices
(ReMeDi-NOVA®) that offer more than 35 point-of-care diagnostic
tests, electronic medical records and audio-video conferencing and
medical data transfer, even at 64 Kbps bandwidths. ReMeDi™
Solution has been deployed in over 2,300 telemedicine centres,
across 12 states in India and nine other countries globally. It has
served a population of more than 50 million, majority of them being
located in the rural geographies.

“Awards like SEOY not only promote the work that a social enterprise
is doing towards bringing about a change in the society, but also
recognise its efforts and contribution in the social impact.”
Way Ahead
“We are currently looking at Africa in a big way and actively expanding
our reach in the MENA region. We want to capture the markets in South
and South-East Asia and the regions of South & Central America. From
the technology perspective, we are working towards enhancing the
capabilities of Point-of-Care (POC) diagnostics, by bringing together
the entire fragmented ecosystem into a single platform and digitalising
the complete process of healthcare delivery. We also feel that there are
a number of areas wherein there is a great scope for the Government
to improvise like, the formulation of guidelines/regulations for
telemedicine, inclusion of outpatient tele-consultation in the insurance
mechanisms, easing the device certification process among others.”

MAKING CHANGE HAPPEN
Served over
50 million people

2,300 village
telemedicine centres
in 12 states in India

Global
deployments
in 9 countries

www.neurosynaptic.com
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•

VANITA

VISWANATH

•

Udyogini

Finalist

2012

Co-designing an independent program for the Japan Overseas
Development Aid changed Vanita Viswanath from an employee at
the World Bank to a social reformer. The mandate was to design a
program exclusively for Asia, which would train rural women and
operate through direct partnerships with local NGOs. This led to the
launch of the Women’s Enterprise Management Training Outreach
Program for Asia (WEMTOP) which Vanita co designed. Vanita searched
for implementation partners in India, Bangladesh and Philippines to
execute the programme. With micro entrepreneurship being in a
nascent stage that time, the right leadership and experience required
to run the WEMTOP program was not found. This led to the birth of
Udyogini to manage the WEMTOP program in India.

Udyogini trained local groups on modules of se#ing up
women-led grassroot organisations. In 2000, Udyogini
found itself at crossroads. The organisation was on
the verge of closure. At this time, the board invited
Vanita to take over the Udyogini reigns. She joined as
a full-time Executive Director and pioneered the value
chain approach to creating a new generation of women
micro-entrepreneurs in India.

AWARDS SUCH AS SEOY A R E N O T J U S T H E L P F U L F O R E X PA N D I N G O N E ’ S OW N O R G A N I S AT I O N B U T A L S O H E L P I N
BRINGING THE CRED IB ILIT Y TO E N A B L E THE W IN N E R TO S U PPOR T OTH E R S T O R E P LI C AT E T H E GO O D WO R K .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Udyogini is setting up producer-owned, fair trade, rural value chains
in agriculture, crafts and natural resources, through a new generation
of tribal women entrepreneurs. It is working in eight remote districts
that are affected by poverty, naxalism and broken enterprise
ecosystems. Udyogini has directly impacted 25,000 producers and
their families in differentiated value chains (such as lac, vegetable
production, sal, medicinal herbs and plants and incense-sticks based
value chains). It is bringing value chain principles into stagnant rural
economies to: a) plug the lengthening gaps between markets and
primary producers; b) build efficiency and scale in fractured supply
chains and c) move women from predictable SHGs, onto risk-taking
entrepreneurship. Through trainings, high-touch business incubation
and counseling and access to finance and markets, Udyogini is
transforming women producers into entrepreneurs, technical experts,
business development service providers, grassroot management
trainers and value-added product manufacturers.

“Awards such as SEOY are not just helpful for expanding one’s own
organisation but also help in bringing the credibility to enable the
winner to support others to replicate the good work.”
Way Ahead
“While we are committed to expand our organisation, we also
want to support other enterprises to replicate the good work.
We are going out and advising, mentoring, strategising, monitoring,
executing and evaluating impact for other enterprises. This takes work
of one organisation much wider than what is possible within a single
organisation.”

MAKING CHANGE HAPPEN
Directly benefitted
25,000 producers in
8 states

Trained 77 village level service centers
and 300 business development service
providers

www.udyogini.org
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•

MALLIKA

DUTT

•

Breakthrough

Finalist

2013

In 1985 Mallika had to spent a couple of nights in a hospital in Mumbai
to take care of a friend who had met with an accident. Those few
nights in the women’s ward of a private hospital in Mumbai became life
changing for her. The ward had more than 100 women admitted who
were burned for dowry. Some of them were lying on the mattresses
on the floor because there were not enough beds in the hospital. All
through-out the night, Mallika heard them scream in pain. Dogs and rats
kept attacking the women patients lying on the floor. Mallika moved
around the ward for two nights, shooing away dogs and rats and trying
to find nurses to give medicines to women in pain.

What was unimaginable to Mallika was all
these young women were injured and harmed
by their own family members! The experience
made Mallika understand the endemic
nature of gender discrimination and inequity
in India. She realised how change needed to
begin at home. The experience formed one
of the important building blocks in founding
‘Breakthrough’ as an organisation.

P L AT F O R M S L I K E S E O Y B R I N G V I S I B I L I T Y T O C H A L L E N G I N G I S S U E S L I K E G E N D E R - B A S E D V I O L E N C E A N D
E N A B L E O R G A N I S AT I O N S L I K E U S T O AC C E S S A M O R E D I V E R S E R A N G E O F PA R T N E R S A N D R E S O U R C E S .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

‘Breakthrough’ is building a culture of human rights, where preventing
violence against women is everybody’s business. It does so by using
media, arts, technology and popular culture to change the mindsets
and behaviour that promote gender violence. Breakthrough
combines large–scale public service campaigns with community
action on the ground to inspire individuals and communities to
take a stand and act against gender violence in their environment.
These campaigns trigger multiple community projects and individual
stories of change. They are deployed through 360 degree media –
i.e. folk art, street theatre, hoardings, video vans, print campaigns,
television commercials, mobile phones, facebook and twitter. In over
19 years, Breakthrough campaigns, such as Bell Bajao (Ring the Bell),
have reached more 130 million Indian viewers in multiple phases and
been adopted by the governments and civil society organisations of
six countries.

“Platforms like SEOY bring visibility to challenging issues like genderbased violence and enable organisations like us to access a more
diverse range of partners and resources.”
Way Ahead
“Breakthrough plans to reach one million adolescents in India by 2023
with programs that address gender and generate leadership amongst
the youth. In order to promote gender equity, it is essential that the
government includes life skills training for grades six to eight on gender
parity. There is also a need to create gender sensitisation curriculum for
all teachers.”

MAKING CHANGE HAPPEN
Reached 400 million
people through
media campaigns

Engaged 15 million
people through
community mobilisation

Created 2,00,000 social
change actors; trained
90,000 NGO members

www.inbreakthrough.org
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•

S H E L LY

BATRA

•

Operation ASHA

Finalist

2013

In 1977, Shelly Batra joined King George’s Medical College, Lucknow as
a medical student. She was struck by the misery she witnessed there.
Patients would come from far and wide, having sold their possessions
and worldly goods to get to the hospital. One day Shelly met a patient
who was a bonded labour and was suffering with multiple illnesses. He
had managed to escape from his slavery. His grandfather had taken a
petty loan to pay for a health issue. The debts kept mounting up as the
interest was extortionate and ultimately the whole family landed into
bondage. Both his parents died of overwork and starvation.

The story broke Shelly’s heart. She made a resolution to do
something worthwhile in her life to prevent
such violations of human rights and to provide
health for those in need. Established in 2005,
Operation ASHA (OpASHA) was a result of
this determination. Shelly’s career as a health
professional spans over 25 years. 15 years at the
prestigious All India Institute of Medical Sciences
(AIIMS) Delhi not only honed her skills but also
gave her insights into public health and serving
low-income populations at a large scale.

WORDS ARE NOT ENOUG H T O E X P R E S S T H E I M P O R TA N C E O F T H E S E OY AWA R D . S O C I A L E N T R E P R E N E U R S ’ L I V E S A R E
L IK E RO LLERCOA S TER RID E S , FAC IN G U N C E R TA IN T Y, R ID IC U L E A N D U N IM AGI N AB LE C H ALLE N GE S . AM I DS T ALL T H E
C HAO S , THIS AWA RD CO ME S A S A G R E AT VA L IDATION OF THE IR WOR K .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

OpASHA is plugging the gaps in the government’s DOTS delivery
system through a community-based and technology-aided high
quality doorstep Tuberculosis (TB) diagnosis and treatment service
that currently reaches 3,000 slums and rural communities in eight
states of India. In urban slums, opAsha has set up an extensive grid of
234 TB treatment centers that are run in partnership with community
entrepreneurs and local unemployed talent who are professionallytrained as TB counselors. In rural geographies, a mobile treatment
service takes OpAsha on motorbikes to remote villages to ensure that
patients first access, and then comply with their TB treatment plans.
It has also de-stigmatised TB through counselling and awareness
sessions. OpAsha’s e-Compliance initiative is a global innovation. A
portable biometric identification system, it can be operated by semiliterate individuals and maintains vital electronic data of patients.
It has ensured treatment adherence, eliminated human error and
improved process productivity and transparency.

“Words are not enough to express the importance of the SEOY award.
Social entrepreneurs’ lives are like rollercoaster rides, facing uncertainty,
ridicule and unimaginable challenges. Amidst all the chaos, this award
comes as a great validation of their work. It gave encouragement to my
entire team in India and other countries to provide high quality results
to maintain the high standards established by the World Economic
Forum. This award sets the bar for quality at an extremely high level.”
Way Ahead
“I would like to provide doorstep delivery solutions for health to the
poorest of the poor. We have miles to go before we attain our goal of
complete TB eradication. We are using our last mile delivery channel to
now provide health solutions for other issues such as non-communicable
diseases (diabetes, hypertension, heart disease) bleeding disorders,
malnutrition, cancer detection for women and adolescent health.”

MAKING CHANGE HAPPEN
Serving 12 million disadvantaged
people in India, Cambodia,
Afghanistan and Zambia

Treated more than 1,00,000
TB patients with a success
rate of 89%

www.opasha.org
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YOGENDRA

BH USHAN

•

Bodh Shiksha Samiti

Finalist

2014

Inspired by the democratic movement of the 1970s and call to the
youth to understand urban poverty, Yogendra began working in
Jaipur’s largest slum in the 1980s. He was working with collectives
and movements of marginalised people along with his friends. They
began a series of informal conversations with the residents of the slum,
where the community identified education for its children as their
most treasured aspiration. From there began introspection on what
could be the design and processes of a truly value-adding school for
the community? How could learning, assessments and curriculum truly
respond to the life context of its students and create dignity?

Learning began in spontaneous and organic ways in the slum under
a tree with curious participation of children, men
and women. A year later, the community identiﬁed
land and pooled resources to build the ﬁrst
Bodhshala with its own hands. With this signal of
community commitment, Bodh registered as an
independent organisation. Over three decades of
immersive, ground-up work, Bodh has set up 243
Bodhshalas in Rajasthan and impacted two million
students and 50,000 teachers.

THE AWARDS LIKE SEOY H E L P O R G A N I S AT I O N S L I K E U S T H AT M AY N O T B E I N V E S T I N G E N O U G H T I M E A N D R E S O U R C E S
IN B UILD ING VIS IB ILIT Y O F ITS WOR K A N D IM PAC T, G E T VIS IB IL IT Y AT TH E N AT I O N AL LE V E L.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Bodh Shiksha Samiti has galvanised India’s ultra-poor communities
to transform their villages and slums into centers of educational
excellence. Bodh is working with the mainstream government
schools at large scale for qualitative change through pedagogy
and assessment reform, teacher training and system strengthening.
It has pioneered the common schools movement in India,
where schools (called Bodhshalas) are built, co-owned and
co-managed by, mostly Below Poverty Line (BPL), communities in
areas untouched by the government education system. Families
contribute land, labour and capital (often as high as Rs. one million),
to set up and scale their Bodhshalas from pre-primary to secondary
levels. All schools meet the norms stipulated by the Right to Education
(RTE) Act and are recognised by the government. Bodhshalas offer
teachers, parents and students a common site for learning. Here,
teachers learn to disrupt curriculum and design new pedagogy;
parents learn the ropes of decentralised management and students
learn with dignity. In a journey that spans over three decades, Bodh’s
model has travelled across 13 states and trained more than 100 civil
society organisations.

“The awards like SEOY help organisations like us that may not be
investing enough time and resources in building visibility of its work
and impact, get visibility at the national level. Along with this, it also
helped Bodh to get a third-party organisation (like SEOY awards team)
consolidate and document its model, overall work and the impact so
far.”
Way Ahead
“Bodh wishes to support other state governments in conceptualising
and implementing reform initiatives in the field of curriculum, teacher
development and community participation. We want to contribute
to building a stronger research base contributing to the education of
deprived and marginalised sections. Bodh wants to develop fellowship
programs for the youth focused on evolving scientific and critical
understanding and engage in constructive collective action at the
grassroot level.”

MAKING CHANGE HAPPEN
Directly impacted
21,50,000 children, 8,000
teachers and 1,900 schools

Trained more than 100 civil society
organisations to scale common
school network across 13 states

www.bodh.org
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ASH RAF

PATEL

•

P r a v a h a n d C o m m u t i n y Yo u t h C o l l e c t i v e

Finalist

2015

On December 6th, 1992, just married Ashraf and Arjun, both employed
in the corporate sector, caught themselves trapped amidst the sociopolitical chaos followed by the demolition of Babri Masjid. They were
returning from their holiday in Andaman Islands when all flights to
Delhi stood cancelled indefinitely due to violence and riots across
the country. Stranded, they were also deeply disturbed and noted
how little what was happening in the country, seemed to matter to
most people around. Back in Delhi, they met with their friend Meenu
(an IIM-B alumnus) and they wondered together had the education
system failed the society completely?

They felt, that an alternative learning
process was required to shi" the a#itude
of apathy and exclusion. The best way
to move forward was to start work
with adolescents and young people
through volunteer workshops in schools.
Gradually the initiative became much
bigger and took the form of Pravah and
over a decade later Commutiny Youth
Collective (CYC) along with a number of
social entrepreneurs as co-founders.

T H E S E O Y S E L E C T I O N P R O C E S S W A S E X T R E M E LY R I G O R O U S I N I T S E L F . I T H E L P E D U S D E E P D I V E I N T O
O U R O W N E X P E R I E N C E S , R E C O R D S A N D C O N S O L I D AT E O U R D ATA L I K E N E V E R B E F O R E !
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Emphasising ‘youth development’ over ‘youth for development’,
Pravah and Commutiny - The Youth Collective (CYC) have been
promoting the concept of a unique 5th Space. The 5th Space
focuses as much on the self-transformation of youth as it does on
transforming society through them. By design, 5th spaces are
co-created and led by the youth. They are safe spaces of learning
and active experimentation to shape social change. For the last
25 years, Pravah and Commutiny are building vibrant eco-systems
across India to launch young social entrepreneurs, changemakers
and active citizens and propel their models of positive social change.

“SEOY, gave us a really big platform to present our work on. To be
celebrated and honoured at a public platform that represented some
of the best in different sectors including Government, private and civil
society is indeed an outstanding experience not only for the social
entrepreneur but also for the organisation and the sector they represent.
The SEOY selection process was extremely rigorous in itself. It helped
us deep dive into our own experiences, records and consolidate our
learnings like never before!”
Way Ahead
“While expanding our youth fellowship programs with college youth
(SMILE fellowship) and with social entrepreneurs (Changelooms) we
also aim to co-create a cross - sectoral platform – a ‘Youth Centric
Consortium.’ I feel as a country, India needs progressive and inclusive
policies and investment to foster safe, empowering and democratic
spaces that are co-led by young people. Self to society journeys must
be part of all youth engaging institutions and spaces to nourish social
inclusion, constitutional literacy, adolescent and youth participation
and active citizenship leadership.”

MAKING CHANGE HAPPEN
Impacted over 6,78,900
youth across India

57,500 young leaders
supported so far

www.commutiny.in
www.pravah.org
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SUPARNA

GUP TA

•

The Aangan Trust

Finalist

2015

Having worked with India’s top advertising agencies, it was Superna’s
childhood volunteering experience in children shelters that eventually
forged her calling. In 2002, Suparna founded Aangan, with the
commitment to protect the most excluded, isolated, vulnerable groups
of children. She recalls how an eight year old rescued child labourer,
placed in a state-run shelter home, had said to her, “Why do they
run these shelter homes like prisons? If I ran one, I would run it like an
ashram instead.” This made Suparna wonder that such a basic need of
child – to feel cared for, safe and secure was not a priority. She knew
that if the policy maker heard this directly from the child, it would be
impactful.

In one of her meetings she shared the child’s
opinion with the Secretary of Women & Child
Development in Maharashtra. The Secretary was
curious to hear more and appointed Aangan to
ﬁnd more rescue homes across every district. This
resulted in the country’s ﬁrst standards of care
tool for shelter homes. It was then introduced,
through state departments of women & child
development across the country to monitor over
700 shelter homes.

SEOY AWARDS ARE CRUC I A L T O R A I S I N G T H E P R O F I L E N O T O N LY O F T HE I N D I V I D U A L E N T R E P R E N E U R B U T A L S O T H E
C AUS E, THE P RO B LEM A ND TH E S E C TOR ITS E L F G E TS HIG HL IG H TE D .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Aangan is converting India’s hot spots of child violence into
communities that are safe and responsive. It trains and partners the
full range of actors and institutions that a vulnerable child encounters
– both before and after the occurrence of harm – and transforms
them into champions of child protection. At one end, Aangan works
with families, communities, peer groups and schools to prevent ‘atrisk’ children from falling through the safety nets. At the other end,
it activates state institutions that hold a child in custody, after the
occurrence of serious harm by building a culture of empathy and
execution. Aangan’s community-based child protection model works
on three pillars: PACT, Shakti Circles and Chauraha. PACT (Parents
and Children against Child Trafficking/Harm) program identifies
and collectivises groups of six to twelve mothers in each hot spot
who become barefoot child protection experts through training and
form the backbone of the hot spot model. The Shakti and Chauraha
initiatives train at-risk girls and boys to build their own child protection
armour.

“SEOY awards are crucial to raising the profile not only of the individual
entrepreneur but also the cause, the problem and the sector itself
gets highlighted – especially to people who might not otherwise be
accessible.”
Way Ahead
“Aangan is working on a model for child safety in most vulnerable
districts. Our expansion plans are based on the goal that each
state identifies two to three high-risk districts and introduces this
community-led model to prevent child harm in about 100 districts.
We also feel that every government department or ministry should
have a child-based policy. Police, labour, health, education – all need
to invest in child-specific systems to customise the response to child
vulnerabilities.”

MAKING CHANGE HAPPEN
Impacted over
57,000 at-risk
children

Worked across 39 hot spots of child
violence in 6 states to train 309 barefoot
child protection experts

www.aanganindia.org
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VIKAS

SHAH

•

Wa t e r H e a l t h I n d i a

Finalist

2016

Since childhood, Vikas was keen on following the foot-steps of his
mother, who ran a chain of schools as an entrepreneur in Jammu. Vikas
initially worked in the corporate world, most of which was spent in the
Tata Group. In 2008, he was approached by a leading head-hunting
firm to work for WaterHealth International, a California based social
sector enterprise providing clean and safe water to the underserved
communities globally. Vikas liked the idea of working as an intrapreneur
and that too for a social cause. He joined WaterHealth and catapulted
it from nearly 100 to 400 centres in India. An incident in Ghana in 2011
inspired him to work with the double vigour of providing safe water to
the underserved.

Vikas saw a woman in Ghana scooping muddy
water from a ﬁlthy puddle (created from rain
water). She was using a dirty cloth to ﬁlter the
muddy water and drinking that with the rest of her
family. It moved him immensely to see the plight of
people who did not have access to clean and safe
water.

P LAT FO RMS LI K E S E OY C ON TA IN A R E POS ITOR Y OF E XPE R IE N C E S A N D B EST PR AC TI C ES. R EGULAR I N TER AC TI O N W I TH
SUCH A KNOWLEDGE BASE P R OV I D E S N E W I D E A S T H AT C O U L D P O T E N T I A LLY D I S R U P T T H E M A R K E T.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

WaterHealth sets up small community water systems in areas where
the ground water table is low, contamination levels are high and
supply systems are broken. From coastal belts to tribal hinterlands
to high-density urban slums, WaterHealth centres make safe water
accessible to under-served consumers, leading to health, economic
and environmental gains. It recognises that water is a resource that
rightfully belongs to the community. It merely treats and purifies
water, before returning it back to its rightful owners, for which it
charges a small user-fee. The WaterHealth centres are ‘micro-utilities’
or community water purification plants. They treat raw ground water
through a six stage purification process, meeting stringent WHO
and ISO drinking water standards (IS 10500). The treated water is
then dispensed under the brand name of ‘dr. water’, for a nominal
user fee. They are set up through Public Private Partnership (PPP)
where the land, raw water source and electricity are provided by the
community or the urban local body municipality.

“Platforms like SEOY contain a repository of experiences and best
practices. Regular interaction with such a knowledge base provides
new ideas that could potentially disrupt the market.”
Way Ahead
“WaterHealth plans to launch new innovative products and services
to meet the safe drinking water needs of four identified customer
segments i.e. ‘residential’, ‘catchment’, ‘mobile’ and ‘institutional’.
Over the next couple of years, WaterHealth will increase its footprint
across the existing customer segments through: 1.) small footprint, fully
automated system which can be installed at high footfall locations like
marketplaces, pilgrimage, hospitals etc. 2.) development of innovative
low-cost models, to serve the remote communities (low population
base), which otherwise are not feasible from financial sustainability
standpoint.”

MAKING CHANGE HAPPEN
Installed over 400 centres
across India which serve 5
million consumers

Presence in 1,800 villages in 36 districts
of Andhra Pradesh, Telangana, Karnataka,
Gujarat, Tamil Nadu and Delhi

www.waterhealth.com
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MRINALINI

KH ER

•

Yuva Pa riva rta n

Finalist

2013, 2016

Collective moments and experiences put together, pushed Mrinalini
and her husband Kishore to start ‘Yuva Parivartan (YP)’ in 1998.
Working with school children, it was heart wrenching for Mrinalini to
see them disappearing from school rolls, wandering around due to lack
of supervision and mentoring. It was stark in comparison to the love
and care she received in her own growing-up years. Nurturing youth
for a better life of dignity became her only aim. Mrinalini, a teacher by
training, had joined Kherwadi Social Welfare Association (KSWA) in
1988 and started working with the local Balwadis.

KSWA was founded in 1928, by late B.G. Kher, who was Bombay’s
ﬁrst premier, a commi#ed Gandhian and social
activist. Yuva Parivartan (YP) – a separate
initiative and a brand within KSWA, was cofounded by Mrinalini to address larger issue
of unemployability through capacity building
and skills training with local youth. Under her
leadership, YP penetrated through the most
un-reachable youth communities (including
prisoners and youth in conﬂict-prone zones) in
India.

BOTH MEDIA AND SOCIA L E X P O S U R E , W H I C H A R E B E C O M I N G U N A F F O R DA B L E T H E S E DAY S , T H R O U G H T H E AWA R D
PLATFORM, HELPS INCREA S E O U R C R E D I B I L I T Y O F B E I N G A S S O C I AT E D W I T H H I G H LY VA L U E D A N D R E C O G N I S E D
PL ATFO RMS LIKE THE S CHWA B F OU N DATION A N D TH E JU B IL A N T B H A R TIA FO UN DAT I O N .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

For over 20 years, Yuva Parivartan has been making employability
and skill training accessible and affordable to the large segment
of India’s BPL youth who live in remote and hostile regions. YP
sets up a Livelihood Development Centre (LDC) in the heart of
the slum/tribal area and then fans out further inland through its
mobile camps and partner networks. They offer a wide bench
of quality skill training programs to youth at one-tenth the fee
of other providers. The YP works with a four-pronged approach:
a) taking large set-up of trainings, trainers, assessors and certifiers
deep into rural and tribal hinterlands b) providing a wide repertoire
of trainings that are customised to the learning levels of young clients
and also local market trends c) developing a tariff structure, where
training fees are based on the ability of customers to pay d) creating
a language and culture of trainings, where failure is no big deal and
the lack of education is not a stigma.

“Awards and recognition from platforms like SEOY give us recognition
and a chance to interact with other winners. Both media and social
exposure, which are becoming unaffordable these days, through the
award platform, helps increase our credibility of being associated with
highly valued and recognised platforms like the Schwab Foundation
and the Jubilant Bhartia Foundation.” In the year 2013, Kishor Kher was
a joint applicant with Mrinalini Kher.
Way Ahead
“We are looking at digital media for online vocational learning
experience through ‘Yuva Kaushal’, and have also started a job portal for
blue-collared workers through ‘Kamaai.org’. Connectivity and mobile
accessibility has increased and we hope to reach out to the interiors
of rural India and provide our services free of cost. We have already
placed 6,400 youth in eight months and have registration from over
93,000 job seekers, over 300 corporates and over 10,000 interviews
have been organised.”

MAKING CHANGE HAPPEN
Over 1,00,000 youth across 18 states access Yuva Parivartan’s training
programs every year

www.yuvaparivartan.org
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HILMI

QURAISH I

AND

SUBH I

Q U R AIS H I

•

ZMQ

Finalist

2016

Twin brothers, Hilmi Quraishi and Subhi Quraishi, co-founded
ZMQ , a global ‘Technology for Development’ social enterprise
in 1998. With their schooling in New Delhi; they completed their
MS degrees in Computer Science from Russia and began their
doctoral studies. But due to unfortunate demise of their father
Prof. Zaheer Masood Quraishi, both Hilmi and Subhi had to
return to India only to embark upon a new journey. With staunch
Gandhian values instilled by their father, they decided to continue
their father’s vision of a just society and conceived the idea of
an organisation which would serve the under-privileged and
marginalised using technology, known today as ZMQ after their
father, as a tribute to him.

Their ﬁrst technology solution was launched in their
former secondary school in Delhi. It was a computer
based game on HIV/AIDS. When it was received well
by the students, they distributed it to all the other
schools in other parts of Delhi. The overwhelming
response was an inspiration. There was no looking
back therea"er.

AWARDS SUCH AS SEOY S E R V E A S A C ATA LY S T I N G E N E R AT I N G M O M E N T U M . T H E Y H E L P S O C I A L E N T R E P R E N E U R S G E T
G L OB A L RECO GNITIO N A ND M OR E A N D M OR E PE OPL E TR Y TO L E A R N F R OM T H E I R M O DE LS AN D ADO P T T H E M I N T H E I R
C OUNTRIES . IT ACCELERATES QU IC K E R A D OPTION OF M OD E L S A N D ITS IM P LE M E N TAT I O N I N N E W E R WAY S .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

ZMQ builds ‘technology for change’ programs and puts them in the
hands of rural communities to increase their access to and uptake of,
critical health, education and livelihoods services. A global pioneer
in the field of Technology for Development (T4D) it has implemented
ICT-based social change models in domains such as reproductive
health; maternal and child health; Polio, TB, HIV/AIDS management;
disability and mental health; financial inclusion; youth development
and adolescent behaviour change. Last-mile communities form the
backbone of ZMQ’s T4D programs. It engages them actively in the
design and development of its ICT models hence transforming their
behaviour in the process. ZMQ integrates mobile, internet, intranet,
electronic and print media technologies to develop a full technology
channel, or a bouquet of technology for change tools. 90% of ZMQ’s
T4D program users are semi-literate women and children from
resource poor rural communities. ZMQ penetrates through rough
tribal and rural terrain to reach large community segments through
small distributed networks of Self Help Groups (SHGs) and local
schools.

“Awards such as SEOY serve as a catalyst in generating momentum. They
help social entrepreneurs get global recognition and more and more
people try to learn from their models and adopt them in their countries.
It accelerates quicker adoption of models and its implementation in
newer ways.”
Way Ahead
“Expanding geographically we are eager to expand to West Africa
(Francophone countries). We also plan to vertically expand in a region
through a holistic-converging model by working on multiple domains
like healthcare, livelihood, education, agriculture, water, clean energy
and sustainable development. We are constantly working on ‘Internet
of Things for Development’ (IoT4D). Our new initiative called ‘Artificial
Intelligence for Development’ (AI4D) will predict outburst of diseases
and find remedy for it.”

MAKING CHANGE HAPPEN
Implemented over 100 ICTbased social change models

Impacted 22 million lives across India,
Afghanistan, Africa and Latin America

www.zmq.in
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SAF EENA

HUSAIN

•

Educate Girls

Finalist

2017

As a young girl, Safeena’s father allowed her to live in an ashram
(monastery) in Rishikesh, read scriptures and follow her own path.
She graduated from London School of Economics and moved to the
US to work in the Silicon valley. Safeena regularly volunteered with
grassroot organisations and found herself strongly drawn to the social
sector. She quit her job and spent 10 years working with rural and
urban underserved communities in South America, Africa and Asia.
When Safeena returned to India in 2004 she was profoundly aware
that everything she had achieved so far, was only because of her
education. With her heart in education, specially girl education, she
founded Educate Girls in 2007. Another pivotal moment, which further
re-established her belief about girl education was when she was setting
up a clinic in Nainital, where her father had
accompanied her.

The women in that village asked her father
how many children he had to which he replied,
“This is it. She is the only child!” Hearing this,
the women felt deep sorrow as if it were such
a curse to have a daughter! Safeena has
received the prestigious 2014 USAID Millennium
Alliance Award and the 2017 NITI Aayog Women
Transforming India Award among others.

AWARDS SUCH AS THE S E OY A R E K E Y T O T H E D E V E L O P M E N T O F A N AT I O N . T H E Y H E L P B R I N G F O C U S T O C R I T I C A L
ISSUES . THEY GO A LO NG WAY IN B U IL D IN G A N D E N HA N C IN G OR G A N IS ATI O N AL C R E DI B I LI T Y.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Educate Girls (EG) is working towards closing the gender- gap in
Indian education through strategic citizen-government and civil
society partnerships. Working through a multi-stakeholder approach,
involving the community, the school and the local government, it
centers its approach on three main areas of impact - enrolment,
retention and improving learning outcomes. The Educate Girls
model works directly with the community to identify girls out of
school and unlocks the will and power of communities to invest in
their education. It strengthens school infrastructure by mobilising
government resources and improves learning outcomes through
designing appropriate curriculum and lifeskills training. At the heart
of EG’s model is a highly motivated, mission driven cadre of over
13,000 volunteers called ‘Team Balika’. Drawn from the village
community – they are EG’s foot soldiers.

“Awards such as the SEOY are key to the development of a nation. They
help bring focus to critical issues. They go a long way in building and
enhancing organisational credibility. It gives social enterprises access
to unique networks (of funders/ government agencies/ think tank) that
can help scale interventions and build internal capacities.”
Way Ahead
“At the moment we are committed to our next five-year strategy that
aims to empower over a million girls to enter the classroom by 2024.
We conducted a machine learning exercise that has helped us to
identify geographies with the maximum burden of out of school girl
populations. I am of the opinion that a policy alone cannot bridge the
low female literacy rates gap. It requires a change in behaviour at the
grassroot which calls for a persistent dialogue with the communities.”

MAKING CHANGE HAPPEN
Operates in over 13,000
villages in Rajasthan and
Madhya Pradesh

Enrolled over 3,80,000 out-ofschool girls with a retention rate
of over 90%

www.educategirls.ngo
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MADH U

PANDIT

DAS A

•

T h e A k s h a y a P a t r a Fo u n d a t i o n

Finalist

2017

Deeply moved by the sight of children fighting with stray dogs over
scraps of food, Srila Prabhupada, the founder-acharya of ISKCON, asked
his followers to ensure that no one within a 10-mile radius of the centre
would go hungry. Srila Prabhupada’s desire for a hunger-free world
served as an inspiration for Madhu Pandit Dasa and he decided to
dedicate himself to the cause.

The journey began with Akshaya Patra providing freshly cooked,
nutritious meals to 1,500 children in Bengaluru every school day. As
the news spread, requests from other schools started pouring-in.
With the continued support of people like T.V. Mohandas Pai and
Abhay Jain, the resolve just strengthened. Madhu Pandit Dasa was
acutely aware that the scale of the problem
required focused a#ention. He leveraged his
engineering skills to design and establish the
ﬁrst centralised kitchen facility to prepare meals
for 30,000 children every day.
Today, Akshaya Patra serves over 1.76 million
children every day. In recognition of his service,
Madhu Pandit Dasa was honoured with the
prestigious Padma Shri Award in 2016.

WE BELIEVE THAT PLATF O R M S A N D AWA R D S L I K E S E OY C A N H E L P U S S C A L E U P A N D R E AC H D E S E R V I N G C H I L D R E N
ACROSS THE COUNTRY. THE R E C O G N I T I O N A L S O S E R V E S A S A N I M P E T U S T O O U R OV E R A L L M I S S I O N A N D O U R P U R S U I T
OF T WO CRITICA L S US TA INA B L E D E VE L OPM E N T G OA L S (S D G S )—ZE R O H U N GE R AN D Q UALI T Y E DUC AT I O N .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

With the vision ‘No child in India shall be deprived of education
because of hunger,’ Akshaya Patra (meaning inexhaustible vessel)
provides nutritious and hygienic meals to children in government
schools through India’s ambitious Mid-Day Meal Scheme (MDM). Over
the last two decades, it has established itself as the world’s largest
(non-profit run) MDM provider, feeding 1.76 million children every day.
To deliver meals on time with the highest quality of hygiene, nutrition
and culinary preferences across urban geographies, Akshaya Patra
has designed kitchens that operate on the backbone of technology
to produce over 1,00,000 meals per day. Akshay Patra’s kitchens
are steered by the following tenets: minimum human handling,
non-negotiable adherence to food safety standards and enhanced
nutrition. Improvement strategies like Kaizen, continual improvement
projects and Six Sigma are constantly being implemented.

“We believe that platforms and awards like SEOY can help us scale
up and reach deserving children across the country. The recognition
also serves as an impetus to our overall mission and our pursuit of
two critical Sustainable Development Goals (SDGs)—zero hunger and
quality education.”
Way Ahead
“We look forward to working with the Central and State Governments
to implement their various flagship programmes. Our mission is to reach
five million children every school day by 2025. As the implementing
partner of the Government’s flagship programme, we seek to contribute
to the holistic development of children. In line with our pursuit, two
much-desired interventions could be: extending the MDM Programme
to higher secondary school children and starting a breakfast programme
considering that breakfast is the most important meal of the day and
deemed crucial for the overall growth and development of children.”

MAKING CHANGE HAPPEN
Serves meals to over 1.76
million children everyday

Children served in 45 locations
in 12 states

www.akshayapatra.org
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AND
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KRIS H N A

N K

•

Ra ng D e

Finalist

2018

In 2004, in the village of Kidlington in England, newly married couple
Ram and Smita pondered on the dissimilarities between an Indian
village and a village in a developed nation. They wondered as to how
much time will it take an Indian village to reach there?
Having experienced life in a developed nation and seen the
insufficiency back home, they committed themselves to return to India
within the next two years. They deliberated and realised that access
to finance had the biggest role in lifting people out of poverty in India.

Also amiss was a never before urge
in India’s urban citizens to make a
diﬀerence in the life of the marginalised
communities. In 2008, Ram and Smita
brought the two potential aspects
together and designed India’s ﬁrst peerto-peer lending platform – Rang De.

THROUGHOUT OUR JOU R N E Y, I T I S R E C O G N I T I O N S L I K E S O C I A L E N TRE PR E N E UR O F THE Y E AR AWAR D THAT HAS
HEL PED US NET WORK, BUIL D PA R T N E R S H I P S A N D E N H A N C E C R E D I B I L I T Y O F T H E WO R K T H AT W E D O . I T S H U G E . W H E N
WE S TA RTED , NO B O DY KNEW W HO R A M A N D S M ITA W E R E .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Rang De through its web based platform is helping build bridges
between India’s credit-starved communities and ordinary citizens
who have a desire to make a change. Built on the twin pillars of
financial inclusion and financial literacy, Rang De also educates the
borrowing communities on financial management and economic
self-reliance and helps them borrow responsibly. While it has drawn
inspiration from the microfinance model, the Rang De model is
unique in several ways. It prioritises the borrower’s credit needs
and interests by providing a ‘choice architecture’. It also consciously
creates a community of highly engaged first time philanthropists
who aspire to see a different India.

“Throughout our journey, it is recognitions like Social Entrepreneur of
the Year Award that has helped us network, build partnerships and
enhance credibility of the work that we do. Its huge. When we started,
nobody knew who Ram and Smita were. It helps us fill the trust deficit,
which our sector faces.”
Way Ahead
“As a country, peer-to-peer lending is still in its nascent stage in India. As
India’s first such platform, the biggest challenge Rang De faced was a
trust deficit/transparency amongst its stakeholders. The opportunities
are still massive in India. In terms of access to credit India still stands
very low. To comply with the recent regulations by RBI regarding
peer–to–peer lending, Rang De successfully raised Rs 20 million in
capital from their community of well wishers and change makers, to
operate as a for-profit Non-Banking Financial Company.”

MAKING CHANGE HAPPEN
Till date Rang De
has disbursed
Rs. 700 million

Benefitted over
65,000 marginalised
families

Built a community
of 15,000 social
investors

www.rangde.org
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•

GAURAV

MEHTA

•

D h a r m a L i fe

Finalist

2019

A personal unfortunate experience left Gaurav in a serious state of
vulnerability influencing his decision to start Dharma Life. In 2007
Gaurav was hospitalised with a severe case of liver abscess. The
situation was extremely dire and after various rounds of treatment, it
took him more than six months to recover completely. The experience
left him with time for serious reflection and an opportunity to
re-examine his life goals. He decided that if he were to fully recover,
he would devote his life to making a difference around social issues.

Gaurav recovered and resigned from his private equity job and applied
for an MBA programme with the objective of starting something in the
social space in India. During his time at the London Business School,
he formed a team and started Dharma Life, subsequently moving to
India to run the organisation full-time. Gaurav was selected as a Young
Global Leader, Class of 2018 by the World Economic Forum and as a
Young Leader by the BMW Foundation in 2013.

AWARDS LIKE SEOY ARE A S I G N O F E X T E R N A L E N D O R S E M E N T A N D R E C O G N I T I O N O F O U R I M PAC T A N D O U R V I S I O N
FOR THE FUTURE. IT IS ALSO A N O P P O R T U N I T Y T O J O I N A C O H O R T O F I N N OVAT I V E S O C I A L E N T R E P R E N E U R S . E N G AG I N G
WIT H THES E HIGH ACHIEVE R S G IVE S AC C E S S TO N E W ID E A S A N D B E S T PR AC T I C E S .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Echoing the belief that economically empowered women leads to
empowered families; Dharma Life is providing women in rural India
the opportunity to earn a livelihood while driving social change in
their villages. These reformed women entrepreneurs, also referred as
‘Dharma Life Entrepreneurs’ (DLE) are changing the face of women
empowerment in India. Determined to create the largest network of
female change agents, Dharma Life has trained and engaged around
16,000 Dharma Life Entrepreneurs (76% women) across 13 states in
India. By honing the entrepreneurial skills of rural women Dharma
Life is optimising a woman led entrepreneur-based model that
delivers critical products and services to low income households.
It addresses key and interlinked levers of social change – livelihood
creation, digital empowerment, water, hygiene & sanitation,
menstrual hygiene & family planning, energy access and clean
cooking and nutrition.

“Awards like SEOY are a sign of external endorsement and recognition
of our impact and our vision for the future. This will help us access
additional support to scale our work. It is also an opportunity to join
a cohort of innovative social entrepreneurs who have achieved high
impact in the promotion of their causes. Engaging with these high
achievers gives access to new ideas and best practices that improves
our own thinking and processes.”
Way Ahead
“Dharma Life is aiming to create India largest female entrepreneurial
network. By 2025, Dharma Life aims to reach over 50 million rural
consumers through a network of 1,00,000 Dharma Life Entrepreneurs,
50% of whom are women.”

MAKING CHANGE HAPPEN
Reached more than
1,50,000 households
with livelihood products

Over 5 million women given digital
literacy, over 1.3 million reached with
financial literacy campaigns

www.dharmalife.in
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SHANTI

RAGHAVAN

AND

DIP E S H

S U TAR IYA

•

EnAble India

Finalist

2016, 2019

Shanti’s brother Hari was diagnosed with Retinitis Pigmentosa,
a degenerative disease that eventually led to his blindness. That time
Shanti and her husband Dipesh, both trained engineers, were in the US
enjoying their flourishing careers. After the unfortunate incident with
Hari, they invited him to US and became deeply involved in helping
him become independent and build a future for himself. As part of his
rehabilitation, both Shanti and Dipesh accompanied him in activities
like swimming, kayaking, snorkelling, tandem cycling etc. They also
taught him computer skills that helped him win a gold medal in the
MBA program of a reputed Indian institute.

Despite ﬁnishing his MBA in the top of his class, Hari was rejected
in almost 70 job interviews. Today Hari is a senior
leader in a multi-national company. The experience
propelled Shanti and Dipesh to setup Enable India
in 1999 upon return to India. In 2005, Shanti
quit her job and dedicated herself completely to
EnAble India. Dipesh joined the venture as a fulltime director in 2009. For Shanti and Dipesh every
moment has been a learning moment till now.

SEOY AWARD TELLS US T H AT W E A R E D O I N G A L R I G H T, M A N AG I N G T H E C H A L L E N G E O F I N N OVAT I N G C O N S TA N T LY,
TAK ING RISKS, TRYING CRA Z Y I D E A S A N D AT T H E S A M E T I M E H AV I N G O U R F E E T F I R M LY O N T H E G R O U N D .
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

EnAble India (EI) is rapidly building the Indian eco-system of skilling,
employment and entrepreneurship for persons with disabilities
(PwDs) through technology innovations, breakthroughs in skill
trainings, new workplace solutions and behaviour change tools.
By changing the mindset of 600 business houses, and building
frameworks of inclusion in universities and government agencies, EI
has created a robust business case for employing PwDs in formal
and informal sectors across India. Over 20 years, Shanti, Dipesh and
their teams have cumulatively transformed the lives of 2,20,000
individuals with disabilities and their families, community leaders
and employers, across 18 states. Working across a wide bench of
14 disabilities, all EI trainees perform at par, and receive salaries at
par with their non-disabled peers. Through partnerships with 200
non-profit organisations, EnAble India is set to transform one million
PwDs as confident tax payers, active citizens and nation-builders
over the next three years.

“SEOY award tells us that we are doing alright, managing the challenge
of innovating constantly, taking risks, trying crazy ideas and at the
same time having our feet firmly on the ground. The award brings in
credibility, helps with the brand image and more importantly spreads
awareness on livelihood for persons with disability.”
Way Ahead
“The north star for our future expansion is ‘All Persons with Disabilities
are able to maximise their potential and have sustainable livelihoods
which increases India’s GDP by 5-7%.’ We plan to focus on influencing
300 corporates to bring disability as a standing board room agenda.
Enabling livelihood – in companies, Government and PSUs and via
entrepreneurship among other initiatives.”

MAKING CHANGE HAPPEN
Directly impacted 2,20,000 people
with disabilities, their families,
employers and business leaders

Worked with 729
companies across 27
sectors

www.enableindia.org
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•

MUKTESH WARI

BOSC O

•

H e a l i n g F i e l d s Fo u n d a t i o n

Finalist

2019

Mukteshwari was conducting a Health Needs Assessment survey
in a slum in Hyderabad to understand the health needs of poor
marginalised women. When she asked the women what they did
during a health emergency, they unanimously answered ‘we mortgage
our productive assets’. Mukteshwari assumed the productive assets to
be material things like sewing machine, embroidery frame or vegetable
push-carts owned by them. To her surprise, one woman answered,
“No madam, I pulled my six year old son out of school and pawned
to a tea shop for a loan of Rs.6,000 to pay for my husband’s typhoid
treatment”. This incident left Mukteshwari shaken and disturbed as
she herself was a mother. This propelled her to start Healing Fields
Foundation. It was only the beginning of a journey. Mukteshwari went
on to develop an innovative micro health insurance program.

The uniqueness of the health insurance product was the
DRG (Diagnostic Related Grouping) based pricing, wage
compensation, maternity cover, presence of a facilitator at
the hospitals to support the patients and accidental beneﬁt
with focus on girl children. The model was widely recognised
nationally and internationally. The micro health insurance
program led to the germination of the Community Health
Facilitator program of Healing Fields.

SEOY VALIDATES AND PROVIDES CREDIBILITY TO THE WORK THAT WE DO. THIS GIVES US A BIGGER PLATFORM TO SHOWCASE
OUR WORK AS A REAL SOLUTION WHICH CAN BE INCORPORATED INTO THE HEALTH SYSTEMS. MORE IMPORTANTLY IT WILL OPEN
THE WOMEN’S AGENCY TO THE WORLD AND WITH IT IMMENSE POSSIBILITIES.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Healing Fields Foundation is building vibrant eco-systems of rural
health care in areas where basic health services are absent or
severely deficient. It is doing so by transforming once- voiceless and
marginalised women into community healthcare entrepreneurs and
health leaders who have a stake in the well-being of their communities.
Backed with training in basic health care and innovative technologies
(including a health decision-support app), more than 5,000 trained
community health entrepreneurs have taken healthcare information
to nearly 12,50,000 individuals in the most backward districts of
Bihar, Uttar Pradesh, Telangana and Jharkhand. 66% report a 100200% income increase as a local health entrepreneur. HFF has also
kept its eye on enhanced health outcomes. 98% of service users
have reported improved health knowledge; 71% regularly practise
positive health behaviours and 89% families are immunising their
children. Additionally, 1,000 school health champions trained by HFF
across Telengana have reached 1,50,000 people with information on
health education, nutrition and healthcare products. The HFF model
is currently being replicated in Indonesia.

“SEOY validates and provides credibility to the work that we do. This
gives us a bigger platform to showcase our work as a real solution
which can be incorporated into the health systems. More importantly
it will open the women’s agency to the world and with it immense
possibilities.”
Way Ahead
“Having scaled the program across different states and internationally,
we plan to both scale horizontally to other locations and vertically by
deepening the impact in the existing locations.”

MAKING CHANGE HAPPEN
Trained 5,000 Community Health
Facilitators to serve 12,50,000
individuals

Created access to sanitary
napkins for over 3,00,000
women

www.healing-fields.org
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•

NAND

KISH ORE

CH AUDH AR Y

•

Jaipur Rugs

Finalist

2019

The idea of Jaipur Rugs was born in 1978 in the small town of Churu in
Rajasthan, when Nand Kishore Chaudhary borrowed Rs. 5,000 from his
father to buy a bicycle and two looms. After graduating in commerce,
Nand Kishore began his career in his family’s shoe shop. However, he
wanted to do something on his own, something which was close to
him. He knew that, high quality rug weaving was in demand that time.
Nand Kishore invited nine weavers to work in his backyard to produce
two traditional rugs. Soon enough, he fell in love with the weaving
business and quickly learned the technical aspects of weaving and
expanded his business. Nand Kishore had understood that to bring a
change in the supply chain he had to strengthen the weakest link, the
weaver community, which was being exploited by the contractors.

In 1986, he cut out the middleman for the ﬁrst time and
started working directly with the people to ensure fair wages.
He formally established Jaipur Rugs in 1999 and followed a
disruptive supply chain model under which the raw material
were delivered at the homes of the weavers so that they could
work from home. Today with a network of over 40,000 artisans,
Jaipur Rugs follows an innovative social business model
which seeks to revive the 500 year old cra" of rug weaving by
providing sustainable livelihood to artisans in 600 villages.

THE AWARD FORUM AND PLATFORM WILL HELP US IN REACHING OUT TO THE WORLD AND JOIN HANDS WITH PEOPLE IN
SOLVING PROBLEMS AT GRASSROOT LEVEL.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Jaipur Rugs has catapulted more than 40,000 artisans (weavers and
spinners) into artists, designers, entrepreneurs, teachers and quality
control experts in the high-end, global, luxury carpet segment in
600 villages. By tripling incomes for women carpet weavers and
enhancing their well-being and leadership, it has demonstrated that
business success can combine as much meaning and purpose for
customers, as it does for its rural and tribal artisans, and their families.
Jaipur Rugs is an exclusive, handmade carpet and rugs company,
serving consumers across 62 countries. Upturning the exploitative
practises of the carpet weaving industry, it has integrated ethical
business practices with grassroots women’s entrepreneurship and
created a business culture of empathy and care. Impacted over
1,29,000 lives across Rajasthan, Gujarat, Uttar Pradesh, Bihar and
Jharkhand. Jaipur Rugs has put the locus of control back in the hands
of village level bunkar sakhis and artisans not just through enhanced
incomes, but also through leadership trainings, financial literacy and
health services.

“The award forum and platform will help us in reaching out to the world
and join hands with people in solving problems at grassroot level. I
believe it will also give us opportunity to interact with global decision
makers, media, government, and bodies who work with grassroot,
which will manifold our efforts.”
Way Ahead
“We are already connected with 40,000 artisans in India in five states.
We would like to reach out to more communities, empower more
women and spread ourselves in other states and also make these
artisans reach and touch global audience. “

MAKING CHANGE HAPPEN
Impacted over 1,29,000
lives, engaged with over
40,000 women artisans

Helped 5,000 artisans
in getting certified
with artisan cards

Exports
carpets to 62
countries

www.jaipurrugs.com
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BIJAL

BRAH MBHAT T

•

M a h i l a H o u s i n g S E WA T r u s t

Finalist

2019

Born in a Gujarati family, Bijal’s father was a professor with the
Public Systems Group in the Indian Institute of Management
(IIM) Ahmedabad. He worked closely with several voluntary
organisations like the SEWA, Unnati, Disha and others. As a
young child, Bijal used to often accompany him to activities
and initiatives of these grassroot organisations. Their home was
frequented regularly with people from different communities and
Bijal was exposed to social issues of marginalised communities,
including muslims, dalits and adivasis as a child. Bijal got the right
atmosphere and freedom in her home to cultivate ideas on justice,
secularism, women empowerment among others.

This formed the foundation for Bijal’s beliefs, that she still
abides to and works for. Though Bijal is trained as a civil
engineer, her parents encouraged her to carve a career in
social impact, considering her nuanced opinion and passion
for the marginalised people. Bijal joined Mahila Housing SEWA
Trust (MHT) four years a"er it was set up. 20 years later she
spearheads MHT and is taking it to new heights.

THE SEOY AWARD CARRIES A LOT OF CREDIBILITY AND WEIGHTAGE ACROSS THE GLOBE IN THE CONTEXT OF THE DEVELOPMENTAL
WORD. THE ACCESS TO MORE THAN 300 SOCIAL ENTREPRENUERS AND THE PEER TO PEER NETWORKING PROVIDED BY THE
PLATFORM IS A VERY EFFECTIVE PROCESS OF LEARNING AND FURTHER EVOLVING THE MEANINGFUL WORK.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Mahila Housing SEWA Trust (MHT) is putting urban poor women
in charge of transforming the face of India’s sprawling urban
slums. It mobilises, organises and trains women leaders or
‘Vikasinis’, to participate, design and drive the urban planning and
development of their areas. They map infrastructure gaps, deploy
clean energy solutions and partner with local governments and
the private sector for basic services like water, sanitation, power,
sewerage and advocate for tenure rights. Serving 4,00,000
poor households, MHT has scaled its work to 34 cities across
eight states in India. Reaching 1.7 million poor individuals, it has
legalised power connections for nearly 2,00,000 households,
and potable water to 48,000. Close to 57,000 households have
built toilets and 30,500 have invested in energy saving products.
In a major win, 22,563 households have secured registration of
property titles, resulting in a tangible asset for the poor. With urban
population set to increase by nearly 50% by 2030, the MHT model
offers a solid model for how women can transform urban habitats.

“The SEOY award carries a lot of credibility and weightage across the
globe in the context of the developmental word. Being an awardee/
finalists of the SEOY vouches for the genuinity, innovation and impact
of the work of the social entrepreneur. The visibility given to the work
as a part of the award is critical for many organisations like MHT who
have done path breaking work, but are lesser known. The access to
more than 300 social entreprenuers and the peer to peer networking
provided by the platform is a very effective process of learning and
further evolving the meaningful work.”
Way Ahead
“We plan to increase our outreach by additional one million people
by 2022. Additionally, transfer and replicate our models in South Asian
countries: Bangladesh and Nepal by 2020 and expand models in eight
states of India: Jharkhand, Delhi, MP, Rajasthan, Orissa, Maharashtra, UP
and Bihar on a continuous basis.”

MAKING CHANGE HAPPEN
Impacted over
3,00,000 households,
offers services in 34
cities of India

15,57,000
individuals and 895
slum settlements
served

Mobilised and
organised
60,000 women
in slums of India

www.mahilahousingtrust.org
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SANJEEV

KUMAR

•

The Goat Trust

Finalist

2019

Sanjeev’s father, a school teacher in a remote village in Bihar, ran a nocost hostel for poor students. Students from diverse backgrounds and
their life stories deeply affected Sanjeev as a child. Incidentally, one
of the students in the hostel leased goats as a livelihood. Sanjeev’s
first economics of the goat business came through his experiences.
Sanjeev went on to complete his Masters degree from the National
Dairy Research Institute (NDRI). Later as part of his work, Sanjeev
initiated a group loan for poor women in Alwar, Rajasthan to pursue
dairy farming. The scheme failed due to a severe drought in the area.

During this crisis, a visit to one of the woman members, Ram Dulari,
who owned goats along with cows, opened his mind on the proﬁtability
of goat and its low maintenance. Ram Dulari milked 1.25 litre of milk
from her goat, on a hot summer a"ernoon in front of Sanjeev. This
changed his perception that goats can only produce 300-400 gms of
milk and are mostly used for meat. It was perhaps the turning point
in Sanjeev’s life. He realised that goat was the animal for the poor,
especially poor women. He decided to set up The Goat Trust with an
initial investment of Rs 5,000. Sanjeev is an Ashoka fellow and has
received several awards and recognitions for his work.

I FIND THAT THE SEOY PL AT F O R M H E L P S A L O T I N S H A R P E N I N G O F N E W I D E A S , D E S I G N I N G O F N E W I N T E R V E N T I O N S ,
SETTING SUSTAINABILIT Y F R A M E WO R K S , C R O S S F E R T I L I S AT I O N O F I D E A S E T C T H R O U G H I N T E R AC T I O N I N I T S W I D E
NET WO RK.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

The Goat Trust Group of Social Ventures is revitalising ailing,
rural economies by transforming once-marginalised and scattered
women goat farmers into formidable network of small livestock
entrepreneurs. Sanjeev and his team take a three-pronged approach
for putting women in charge of small livestock husbandry: Innovations
in micro-leasing (allowing a woman to lease and rear a goat);
a network of 10,000 ‘pashu sakhis’ or mature women goat farmers
who offer scientific livestock rearing and veterinarian services for
a fee; and innovative technologies, including a goat health app
and an e-commerce platform for women farmers to connect with
distant markets and access fair price for their livestock. Together,
this approach has enabled 3,00,000 ultra-poor women from
marginalised communities of 18 states to scale their small livestock
farming value chains. They have enhanced their annual incomes from
upwards of Rs 70,000 to Rs 9,00,000. The model has begun to
spread to West Africa and Afghanistan.

“I find that the SEOY platform helps in sharpening of new ideas,
designing of new interventions, setting sustainability frameworks, cross
fertilisation of ideas through interaction in its wide network.”
Way Ahead
“In next coming years, we plan to grow both horizontally in terms of
geographical area expansion to replicate existing tested innovation and
vertically by adding next level of innovations like goat/sheep milk value
added products and also grow the local leather industry to diversify and
strengthen value additions and employment opportunities. Our mission
is to transform goat based livelihoods from subsistence to significance
by 2025.”

MAKING CHANGE HAPPEN
Reached over 3,50,000
ultra-poor women

More than 104 non-profit organisations
trained in the ‘Goats Gurukul’

www.thegoattrust.org
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AAKASH

SETHI

•

Quality Education and Skills Training Alliance (Quest Alliance)

Finalist

2019

Several life-changing experiences put together shaped Aakash’s
thoughts around youth development and his mission. Growing up
Aakash went through a tough schooling experience, uninterested in
studies, until he was detained in ninth grade due to poor performance.
Despite the option of moving to another school to a higher grade,
Aakash decided to stay back in the same school in the same grade.
That became his first lesson in building resilience by dealing with
failure. One of his biggest influences has been while he was facilitating
meaningful experiences for his peers as a youth facilitator with AIESEC
(world’s largest youth organisation).

As an 18 year old, his life completely changed when he met
200 young people from across the country on one single
platform. His mission since then became to work towards youth
empowerment. Aakash also got an opportunity to manage the
regional portfolio of Microso"’s digital inclusion programs in
Middle East and Africa. A deep engagement with the partners
in the region gave him insights in the role of digital skills as the
future of employability and entrepreneurship.

AWARDS LIKE SEOY INDIA ARE INSTRUMENTAL TO PUT THE SPOTLIGHT ON ENTREPRENEURS DOING PATH-BREAKING WORK
TO SHARE THEIR STORY WITH THE WORLD. THIS PLATFORM AMPLIFIES THE VOICES OF PEOPLE WHO ARE BUILDING INNOVATIVE
SOLUTIONS AND CHANGING THE DISCOURSE.
Innovation and Impact

Social Entrepreneur of the Year Award (SEOY)

Quest Alliance is empowering unemployable youth to navigate
the future of work in India by mastering 21st century skills through
self-learning. It is integrating the education technology, culture,
tools and practise of self-learning into the Indian education and
vocational training system. By doing so, it is transforming institutions,
educators, skill trainers, while enabling unemployable youth to
respond to a fast digitising economy, enhance their learnability
and build rewarding career pathways. Through partnerships with
100 non-profit partners and state governments, the Quest Alliance
model has been embedded in 5,000 government schools and
800 vocational training centres and ITIs across nine states. It has
impacted 300,000 adolescent and youth (of which 50% are women)
from rural, peri-urban, minority and other excluded communities.
70% of the youth who go through the Quest model are placed in
jobs, with a majority reporting an average upward mobility of income
of 170% (income compared to their current annual family incomes).
A formal Memorandum of Understanding with the Government of
India opened the pathway for more than five million adolescent and
youth to be impacted by the Quest Alliance model over five years.

“Awards like SEOY India are instrumental to put the spotlight on
entrepreneurs doing path-breaking work to share their story with the
world. This platform amplifies the voices of people who are building
innovative solutions and changing the discourse.”
Way Ahead
“Our five year strategy is to transform learning ecosystems in the school
to work transition continuum. We aim to create a nation of self-learners
enabled by 21st century skills by impacting four million young people
by 2023.”

MAKING CHANGE HAPPEN
Partnerships with government in
9 states with total outreach of
3,00,000

Embedded in 5,000 government
schools and 800 vocational
training centres and ITIs

www.questalliance.net
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Partner Speak
“SEOY is a passion project not just for CNBCTV18
but also for me personally. Over the last decade,
it has been most gratifying to tell the stories of
real champions of change. The SEOY programme
has recognised the work of women and men, who
have refused to be limited by their circumstances
or constraints. From driving change in education,
healthcare, microfinance, agriculture and even
waste management, the entrepreneurs we have
featured on ours shows, have shown us that
when clear purpose and a sincere execution plan
are aligned, transformative change is possible.”
T h e S E OY p r o g r a m m e h a s
recognised the work of women
and men, who have refused to
be limited by their circumstances or
constraints.”

SHEREEN BHAN
Managing Editor
CNBC-TV18

•108•

“Every year in August, we set out on our annual yatra
of social entrepreneurship. We call them due diligence
visits. But truth be told, they are more like a travelling
university where we are schooled in ideas for building
India into a country of one billion thriving citizens.

M A N I S H A G U P TA
Director and Founder
StartUp!
Our teachers are the
gurus on the ground winners and finalists
o f t h e S E OY I n d i a Aw a r d s .
T h e y p o w e r f u l l y t ra n s fo r m
individuals and systems –
from silent and stagnant to
energised and empowered.
Their change models are cocreated by the communities
they serve and then,
hardwired into government
systems.”

Our teachers are the gurus on the ground - winners
and finalists of the SEOY India awards. They powerfully
transform individuals and systems – from silent and
stagnant to energised and empowered. Their change
models are co-created by the communities they serve and
then, hardwired into government systems. These social
entrepreneurs have taught us that by transforming one
community, one village, one district and state, it is possible
to set off a galvanic, self-propelling cycle of change.
Over ten years we have travelled into remote and
rough terrains of 23 states. We have seen how social
entrepreneurs build bridges across the multiple Indias
that co-exist. Ten years of this award has also fostered
enduring friendships; friendships and respect for the
Jubilant Bhartia Foundation team, and most of all with
the unstoppable social entrepreneur community.
In closing, why do we all do the India Social Entrepreneur
of the Year awards? To adapt the tagline of Rang De
(a 2018 finalist of the award), it is our way of ‘Making India
a developed country in our lifetime’. “
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A decade of partnership

The Social Entrepreneur of
the year - India award is the most
coveted social entrepreneurship
award in India. The criteria of
s e l e c t i o n fo r t h e a w a rd i n c l u d e
innovation, sustainability,
direct social impact, reach &
scope and scalability. This year

Over the last ten years, the Schwab Foundation
for Social Entrepreneurship, sister organisation of
the World Economic Forum and Jubilant Bhartia
Foundation, part of the Jubilant Bhartia Group have
promoted social entrepreneurship in India through its
annual Social Entrepreneur of the Year (SEOY) - India
Award.

forums and global summits of the World Economic
Forum and to learn best practices and scale their
solutions through partnerships. They can also
participate in the executive education programme at
top global universities and personalised engagement
with the World Economic Forum aligning their short
term and long-term goals.

India’s many challenges, especially at the bottom of
the pyramid, provides a fertile ground for learning
and experimentation for social entrepreneurs. Social
entrepreneurship ecosystem in India is unique in the
world, giving multiple possibilities to connect with local
partners and beneficiaries in order to learn and pursue
innovative path-breaking solutions. Government’s
support is playing a critical role through initiatives like
Startup India and the recent announcement of a social
stock exchange.

In the last decade of the SEOY India award, applicants
have emerged from farthest corners of the country
including conflict zones, bringing tailor made
solutions. Sustainable farming and clean technology
have emerged as new areas of social entrepreneurship
in recent times.

The Social Entrepreneur of the year - India award is
the most coveted social entrepreneurship award in
India. The criteria of selection for the award include
innovation, sustainability, direct social impact, reach
& scope and scalability. This year ‘market linkages’
and ‘technology enabled’ have been added.
The award recognises individuals and organisations
who implement innovative, sustainable and largescale solutions to address social issues.

‘market linkages’ and ‘technology
enabled’ have been added.”
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The winner of the award gets global exposure, an
opportunity to connect with key partners at regional

The last decade has been a spectacular journey of
learning and contentment. A big thank you to all the
social entrepreneurs for their work and for believing
in our journey. It was their conviction that helped us
tread on this path.
What led us here is the tremendous support,
leadership and vision of Hilde and Klaus and Shyam
and Hari Bhartia. The untiring guidance and the infinite
faith shown by Hilde Schwab and Shobhana Bhartia
are the foundation of this journey. Special thanks to
the Schwab Foundation and World Economic Forum
team, who have played a vital role in this voyage.

Our partners in this endeavour have played
exceptional roles in taking this journey ahead.
Francois and Goy of the Schwab Foundation
merit special recognition for their indefatigable
work. Manisha Gupta from Start Up! deserves
special mention for her remarkable work and
passion. Shereen Bhan from CNBC- TV 18, a dear
friend and a pillar of support has been more than
just a partner, extending her support selflessly.
Team members at the Jubilant Bhartia Foundation
deserve a special mention for their terrific work
and dedication. Vivek Prakash and Runa Pathak
from Jubilant Bhartia Foundation have been our
behind the scene catalysts right from day one.
They have religiously soaked-in, minute details
of the entire process of managing this award
and relationship right from the beginning.
I would also like to thank Tulika Jha and the team
of Corporate Marketing and Communications
of Jubilant Life Sciences for putting this book
together.
Wishing to see many more vibrant years in this
expedition.

A J AY K H A N N A

Chief - Strategic & Public Affairs
Jubilant Bhartia Group
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S C H WA B F O U N D AT I O N F O R
SOCIAL ENTREPRENEURSHIP

JUBILANT BHARTIA
F O U N D AT I O N

Schwab Foundation for Social Entrepreneurship
was co-founded by Professor Klaus Schwab,
Founder and Executive Chairman of the World
Economic Forum and his wife Hilde Schwab. For
twenty years, the Schwab Foundation for Social
Entrepreneurship has supported the world’s
leading social entrepreneurs in their efforts to
create a more just, equitable and sustainable
world. The Schwab Foundation provides
unparalleled platforms at the regional and global
level to highlight and advance leading models of
sustainable social innovation.

Jubilant Bhartia Foundation (JBF), established
in 2007, is the not-for-profit organisation
of the Jubilant Bhartia Group. It focuses on
conceptualising and implementing the Corporate
Social Responsibility initiatives (CSR) for the
Group. The Jubilant Bhartia Foundation’s activities
include
various
community
development
work, healthcare programs, cultural and sports
events, environmental preservation initiative,
vocational training, women empowerment,
educational activities and promotion of social
entrepreneurship.

www.schwabfound.org

www.jubilantbhartiafoundation.com
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